Dear 3D Month Parti ci pant:

It is time once again to organi ze ourselves for Decenber 's National Drunk and
Drugged Driving (3D) Prevention Mnth. I am pleased to say that this year ’s
event will offer an exciting opportunity to participate in a newinitiative to
strengt hen our nation’s ongoing fight to get inpaired drivers off the road.

W& have made progress. When Transportation Secretary Pena took office two
years ago, we set a goal of reducing alcohol -related fatalities to only 43
percent of the total by 1997. We have already achieved this goal two full
years ahead of schedule. Last year, alcohol -rel ated deaths on our roads were
down to less than 41 percent of the total and these deaths continued to drop
in spite of continued growth in travel. NMre than 1,200 Anericans are alive
today who woul d have died in 1994 had the fatality rate stayed the sane.

To build on this success, we need your help. We asked for your input, and
what we heard from across the nation was the need for anbitious new goal s that
woul d drastically reduce deaths and injuries. Towards that end, we have set
our sights on reducing alcohol -related traffic deaths to 11,000 annually by
the year 2005, just a decade from now. That'’'s al nost 6,000 fewer deaths than
| ast year, when we saw about 16,600 alcohol -related deaths on our nation’s
hi ghways. It’s a rate that would reduce drunk driving fatalities to 30
percent of the total in a decade.

That is anmbitious, but it is also achievable if we have the continued support,
conmtment and energy of citizens, comunities and organizations throughout

Amreri ca-YOUR support.

3D Month is one of our nost effective public awareness tools. Join us this
year in making it the best ever. Smal| efforts will not be enough to reach
our anbitious new goals. W& nust be energetic, enthusiastic and bold. W
must seek new partners, create new i deas, and forge new alliances.

Thi s gui debook is designed to assist you towards that end. Use it as a guide,
but let your own creativity and notivation |ead the way. Toget her, we can
acconpl i sh nuch. To what better end should our energies be turned than to
reducing the tragic and unnecessary loss of life caused by driving under the
i nfluence?

Thank you for joining us.

Si ncerely,
Ri cardo Martinez, M D.
Adm ni strator
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How to use the 3D Month Pl anner

The enclosed materials can assist you and your organization with making your
3D Month activities a success. In it are suggestions for getting the business
sector involved in anti -DW efforts, sanple nmedia materials, fact sheets on
various DW-related topics, and information on national special events Ilike
“Lights on for Life,” National Holiday Lifesaver Wekend, and MADD’'s Red Ri bbon
of Menories. For those who are new to working with nedia, the Media Materials
section has practical tips on establishing good relationships with TV, radio
and newspaper reporters.

The materials in this planner are nmeant to serve as a starting point for your
3D nonth planning efforts and are intended to spur your comunity'’s
i magi nation and creativity. Choose activities that will get the word out
effectively in your area.

The key to the success of this year’s 3D Month is the involvenent of the
| ocal / grassroots organizations throughout the nation. It’s the conbination of
the local candlelight vigils, non-alcoholic beverage tasting parties,
i ncreased sobriety checkpoints and regi onal nmedia canpaigns that all add up to
a concentrated public awareness effort.

After you are finished planning your 3D Mnth activities, please take a
monent to fill out the enclosed 3D Month pl anner eval uation form The 3D Month
Coalition would like to know what materials you found nmost hel pful and what we
can do to inprove the Planner for next year’s 3D Month.

VWhat is 3D Mont h?

In the | ast decade, encouragi ng progress has been nmade in reducing injury and
death in notor vehicle crashes involving drivers and pedestrians inpaired by
al cohol and ot her drugs. However, al cohol -related crashes still clained 16, 600
lives in 1994, about a third of them under 25 years of age, and renmain a
| eadi ng cause of death for teenagers and young adults. These al cohol -rel ated

crashes, injuries and fatalities cost society at least $46 billion in |ost
productivity, medical costs, property danage and other direct expenditures.
Over $5 billion of these costs was for health care.

To help reduce these senseless tragedies, the National 3D Prevention Mnth
Coalition nmade up of public and private sector organizations has declared
Decenber as National Drunk and Drugged Driving (3D) Prevention Month. The
Coalition is encouraging community groups, gover nient agenci es, | aw
enforcenment and businesses throughout the nation to conduct 3D Mnth
pronotions to get the word out to their communities about the dangers of
inmpaired driving. Goups are asked to tie their efforts into this year’s
canpai gn theme, “Take a stand against inpaired driving.”

The 3D Prevention Month Coalition has established a nunber of goals for the
1995 3D Mont h canpai gn. They are to:

Educate The Public About |npaired Driving

Impaired driving is defined as a reduction in the performance of critical
driving tasks due to the effects of alcohol or other drugs. Publicize the
follow ng facts:

_ A driver over the age of 21 is considered intoxicated if his or her blood
al cohol concentration (BAC) is at or above the legal limt in that state
(either .08 or .10 grans/deciliter).

A crash is alcohol -related if either a driver or a pedestrian (including
bi cyclists) involved in the crash had a BAC of .01 grans/deciliter or
hi gher .



_ For sone drivers, any neasurabl e al cohol puts them at increased crash ri sk,
and the risk increases substantially at or above .08 BAC.

_ Seat belts are the best defense against an inpaired driver. Ei ghty percent
of all occupants killed in DW crashes are unrestrained by seat belts.
Research has shown that safety belts reduce the risk of fatal or serious
injury to front-seat passengers by 45-50 percent.

Focus On The Young Adult Drinking Driver

VWhen planning 3D Month activities, keep in mnd that this year’s national
focus is the Young Adult Drinking Driver, particularly nales aged 21 -34.
Menbers of this population are significantly over -represented in all
categories of DW crash statistics, including fatalities.

See the Young Adult Drinking Driver Fact Sheet in the Background |nformation
section on page 36 for additional information.

Educate The Public About Effective Strategies For “Taking
A Stand Against Inpaired Driving”

_ Rel ease and heavily pronote the |atest national and
state statistics about the over-representation of 21-34
year old drivers in the inpaired driving problem
(arrests, crashes, deaths, serious injury).

_ Encourage states to pass tougher laws (ALR .08 BAC,
zero tolerance, vehicle impoundnent and |icense plate
confiscation).

_ Encourage states to strengthen | aw enforcenent efforts
and inprove alcohol screening and treatnent of DU
of f enders.

Pronmote | ocal “Red R bbon of Menories” events.

_ Pronmote “Lights on for Life” Day (Friday, Decenber
15).

_ Pronote National Holiday Lifesaver Wekend (Decenber
15-17).

Encourage the use of designated drivers.

Pronote tips for safe and responsi ble party hosting.

ProviDE TooLs FOrR ENacTING 3D MoNTH ACTIVITIES | N STATE AND LOCAL
CoOVWLNI TI ES

Sanpl e nedia naterials and procl amati ons are encl osed.



_ Suggestions for special events and |ocal pronotions
are included in the planner.

Pl ease join us in maki ng Decenber 1995 an effective Drunk
and Drugged Driving (3D) Prevention Month.

Conducting a Successful 3D Month Canpai gn

The first step toward a successful 3D Mnth canpaign is careful planning.

Take the tine to lay out what wll be done, how it wll be done, what
resources will be needed (both human and nonetary) and what the goals are for
t he canpaign. Tinelines, “o do” lists, and outlines are all useful planning
t ool s.

Key Messages And Target Audi ence

VWhen planning 3D nonth activities, keep in mnd the key messages and target
audi ence. For exanple, key nessages may include this year’'s canpaign thene
“Take a stand against inpaired driving,” and focus on ways the residents of
your comunity can “Take a stand” (designate a driver, be a responsible host,
support tougher |egislation, etc.).

This year’s national 3D focus is the Young Adult Male Driver, aged 21-34. You
may choose to focus your activities on this target audience.

Chose key nessages carefully, and keep them sinple. Be consistent with
canpai gn nessages, and use the same nessages throughout 3D Month. Repetition
breeds retention.

Pr ogram Conponent s

Medi a Rel ati ons

News nedia share the goal of informng the public about events and issues
affecting the community. The nedia are excellent vehicles for getting the
word out to comunity residents.

Take advantage of a wide range of nedia to dissemnate information. |In
addition to the daily paper, radio and TV stations, conmunity newspapers,
newspaper supplenents, high school and college publications, conmmnity
bulletin boards, and cable TV are all viable nedia outlets to work w th.

Speci al Events

Media are critical to the success of any special event. The nore
pre-publicity obtained, the nore people will attend. Medi a advi sories, news
rel eases, and public service announcenents are sone of the nost effective
tools for informng the nmedi a about special events.

For ideas on conducting 3D Mnth special events, see the Special Events
section on pages 4-13 of the 3D Month pl anner.

Ceneral Media Qutreach

News rel eases, fact sheets, letters to the editor, sanple editorials, public
servi ce announcenents, and talk showinterviews are all good ways to work with
media to encourage comunity nenbers to “Take a stand against inpaired



driving.”

See the Special Events, Media Mterials, and the Background Information
sections for sanples of 3D Month nedia materials and practical tips on working
with the nedia.

Conmuni ty CQutreach

Anot her key to the success of a 3D nonth canpaign is getting the community
i nvol ved as much as possible in planned activities.

The foll owi ng are some suggestions:

Devel op Part nershi ps

Go on a fact finding mssion to see what other groups in the community are
planning 3D nonth activities. Coordinate your activities wthin the
conmunity. Join forces or conplenment existing prograns. Share resources with
ot her groups with simlar goals.

Recruit Local Businesses to Pronote 3D Month

Wrk with a shopping mall to create a traffic safety fair or rally during
one weekend in Decenber. Local conmunity organizations could set up
i nformati onal booths and di spl ays.

Ask delivery services (pizza, flowers, etc.) to distribute pledge cards
with their products or ribbons for car door handles and antennas. The cards
could be collected by the drivers or returned by mail.

_ Ask local fast food restaurants to print 3D Mnth nessages on their
di sposable tray liners. Provide themw th canmera-ready artwork if possible.

Distribute a Christmas tree tag with inpaired driving prevention nmessages
to tree farnms and retailers.

Ask local grocery store chains about their policy for printing public
service nmessages on grocery bags. Encourage themto print 3D Month messages
on their bags throughout Decenber.

_ Work with local autonobile clubs, gas stations, car dealers, and car rental
agents to print and distribute car litter bags with 3D Mnth |ogo and
preventi on nessages.

CGet the Comunity I nvol ved
_ Devel op a speakers bureau - nmake | ocal |aw enforcenent, advocacy, and ot her
speakers avail abl e for community gatherings and neetings.

Encourage your mayor or city council or board of supervisors or other
governnent body to issue a proclamation declaring Decenber as 3D Mnth and
Fri day, Decenber 15, as ¢“Lights on for Life” Day. (Sanple proclanations are
i ncluded in Section A of the Appendi x).

Wrk with religious organizations and businesses to get your nessage out.

Provide materials or camera-ready artwork for bulletins or fliers.
_ Provide anti-DW talking points to religious and business |eaders to
incorporate into speeches and sernons. Ask them to encourage conmunity
residents to “Take a stand against inpaired driving” by turning their “Lights
on for Life” on Friday, Decenber 15.

Have | arge busi nesses and nunici pal agencies encl ose prevention information
wi th enpl oyee paychecks.

G ve novie theaters slides to display on screen before a novie begins.

_ Place interior transit cards with anti -DU and “Lights on for Life”
nmessages in public transportation vehicles.

_ Conduct a candlelight vigil conmenorating victins of inpaired driving
crashes. (Oten, MADD chapters have such an event. Cont act your |ocal NMADD
chapter to see if they are planning on holding a vigil).

Hold an anti -DW rap nusic, slogan, skit or poster contest for |ocal youth.



_ Encourage the involvenent of your |ocal |aw enforcement agency in National
Ho-liday Lifesaver Wekend, Decenber 15-17. (See National Holiday Lifesaver
Weekend on page 9 for details.)

Caner a-ready Artwork

Use the canera-ready artwork provided in this packet to pronote inpaired
driving messages. Gve copies of the artwork to local businesses and
conmunity groups and encourage them to include anti -DW nessages in their
hol i day publications. (Artwork is in the pocket of the planner.)

The artwork can al so be used on canpaign collateral itenms such as nugs, water
bottles, bunper stickers, decals, pens and pencils, magnets, buttons,
bookmar ks, key chains, etc., to give away at 3D Month activities.

Fol  ow-Up And Eval uati on

Ongoing evaluation and strategy adjustnment are inportant to naintaining
nmonmentum and getting the nmessage out. Mbnitor nedia coverage to evaluate the
effectiveness of canpaign nedia relations efforts. otain feedback from
conmuni ty groups to see how those efforts are being received.

Once 3D Month is over, take an objective | ook at what has been acconpli shed.

Ask what activities were successful? Wy or why not? Wuld they be worth
doi ng agai n?

Use this information to tailor activities for the rest of the year.



VWhat |Is “Lights on for Life”?

“Lights on for Life” is a one-day nationwide headlight observance in
remenbrance of persons killed or injured in alcohol -related crashes. The
event also serves as a remnder that |aw enforcenent throughout the nation
will especially target inpaired drivers during the holiday season

The event is intended to send a positive nessage to the comunity and rem nd
the public that alcohol -related crashes are preventable when people cone
together to urge fellow citizens to take responsibility for their actions.

Senior administration officials, national |aw enforcenent |eaders and hi ghway
safety advocates will kick-off this national inpaired driving prevention and
enforcenent initiative in a Washington, D.C cerenmony on Thursday, Decenber
14. This is a nationwide effort to inform the public and the nmedia of the
dangers of inpaired driving and to encourage increased enforcenent of inpaired
driving | aws.

Local comunities around the country are encouraged to host their own nedia
events and remind notorists to keep their vehicle headlights on during the day
on Friday, Decenmber 15, 1995.

“Lights on for Life” is sponsored by the National 3D Prevention Mnth
Coalition.

“Lights on for Life” is the prelude to “National Holiday Lifesaver Wekend, ” a

nat i onal enf or cenent operation sponsored by state law enforcenent
adm nistrators to bring attention to inpaired driving |aws, increased
enforcement and hazardous traffic violations. The operation is being

conducted from Decenber 15-17. (See “National Holiday Lifesaver Wekend”
backgrounder in this section for nore information.)

Law enf orcenent needs your support to conmbat the inpaired driver. 3D Month is
an opportunity to provide such support and to encourage your |ocal |aw
enf orcenent agency to participate in “National Holiday Lifesaver Wekend. ”

“Lights on for Life” and Your 3D Month Efforts

“Lights on for Life” is consistent with the goals and efforts of 3D Month and
serves as an opportunity to involve |aw enforcenent, government, business and
the community at large in a conbined effort to focus attention on the issue of
i mpai red drivers.

“Lights on for Life” can be considered the highlight of the many |ocal events
your community undertakes during the nonth of December. You are encouraged to
maxi m ze the inpact of the nationw de “Lights on for Life” effort by hosting a
medi a event in your own comunity on Decenber 14.



Capturing Media Attention
“Lights On For Life”™ A Community Call To Action

Pur pose of the Media Event

The purpose of the “1dights on for Life” media event is to encourage the
nmotoring public to keep their vehicle headlights on during the day on Friday,
Decenber 15, 1995, and to reinforce the horrors associated with inpaired
dri vi ng.

I nvol ving the Community

Many communities have forned coalitions to pronmote 3D Month within their
ar eas. These coalitions include representatives of |aw enforcenent, MADD,
el ected officials, traffic safety advocates and busi nesses.

Your coalition can help encourage conmunity participation in “1dights on for

Life” by distributing fliers and information at neetings and in newsletters.
Canera-ready advertisenents and a |ogo sheet are included in this handbook.

The coalition can also serve as the host of a “ights on for Life” news
conf er ence.

Who to Include in Your News Conference

The nedia are attracted to comunity |eaders. For this reason, you wll want
to invite citizens with high name recognition to participate in your news
conference. A recomended |ist of spokespersons would include:

_ Governor/ Mayor/ County Executive

_ Superintendent/ Chi ef of Police/H ghway Patrol/Sheriff
~ 3D Month Coalition Chair

_ MADD/ SADDY RI D Chapter President/Crash Victim

_ Prom nent Busi nessperson

_ Emergency Room Physi ci an

VWhen/ Where to Conduct Your Medi a Event

Your “ights on for Life” “MNational Holiday Lifesaver Wekend” nmedia event
should be conducted in the morning or early afternoon on Thursday, Decenber

14, in conjunction with the national “1lights on for Life” news conference to
be held on the sanme day in Washington, D.C This will allow television
stations enough time to attend your nedia event and prepare a story for the
eveni ng news.

The nedia event should be held in a centrally located area in your community
that is easily accessible to the nedia. Suggestions include the front steps
of Gty Hall or the police departnent, the grounds of the State Capitol (if
applicable), a freeway overpass, trauma center or the parking lot of a sports
conpl ex.

Tel evision stations prefer to cover news conferences that convey specific
vi sual nessages to their viewership. For exanple, the trauma center |ocation
can enphasi ze the personal tragedy of inpaired driving;, the sports conplex is
nore identifiable to the young nale audience (the npbst frequent inpaired
driving offenders); and the police departnent |ocation delivers the strong
nmessage of | aw enforcement cracki ng down.



O her Visual Opportunities

In addition to selecting a good location for your news conference, it is
important to provide television stations and photographers additional

opportunities to ‘tell your story.”

_ Because “1lights on for Life”is a vehicle headlight initiative, there should
be cars, trucks and other notor vehicles at your news conference with their
headlights turned on to dramatize the inmpact of the community-wide effort.
Representative notor vehicles could include: |aw enforcenment vehicles and
nmot orcycl es fromvarious jurisdictions various cars, trucks and fleet vehicles
of | ocal conpani es and busi nesses regional transit buses and vans.

At a mininum |aw enforcenent vehicles should be displayed at your news event.

_ It may be possible to include “ince and Larry” or ‘Buckle Up Bear”
characters or other recognizable figures who synbolize traffic safety.

_ Oher good visuals include nock crash or denmonstration of standardized
field sobriety testing or other |aw enforcenent technol ogy or procedures.
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Sanpl e News Rel ease
(YOUR LETTERHEAD)

For | mmedi ate Rel ease
Cont act :
Phone:

(Your Oganization) Joins “Lights On For

Life” Synbolic Headlight bservance On

Decenber 15
Event Showcases National Drunk and Drugged Driving

Prevention Mnth and “National Holiday Lifesaver
Weekend”

(Gty, Date) In a synbolic nationw de observance to
focus attention on the inpaired driving issue, (your
or gani zat i on) S j oi ni ng | aw enf or cenent ,
busi nesses, governnment agencies and private citizens
t hroughout the country in Kkeeping their vehicle
headlights on as they drive during the day on
Friday, Decenber 15, 1995.

The observance is dubbed 4dights On for Life” in
remenbrance of persons killed and injured in
al cohol -rel ated crashes and serves as a rem nder of
| aw enforcenent § watchful eye on inpaired drivers.
The event is part of National Drunk and Drugged
Driving (3D) Prevention Month, held in Decenber, and
‘Nat i onal Hol i day  Lifesaver Weekend ” (Decenber
15-17). Law enforcenent, anti -DU groups and ot hers
are participating in various activities throughout
the nmonth to <call attention to the continued
| mpai red driving problemin our country.

Lights on for Life” is sponsored by the National
H ghway Traffic Safety Admnistration (NHTSA) and a
coalition of governnment, corporate and advocacy

groups—t he National 3D Prevention Month Coalition.

Thi s observance is inportant because with all of the
parties and celebrations during the holidays,
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i npaired drivers are always a problem ” says (nane of

spokesper son). This event wll help to focus
attention on the inpaired driving issue and
hopefully prevent people from getting behind the

wheel after drinking.”
This sends a positive nessage to the community and

remnds the public that during the holidays, |aw
enforcenent wll be cracking down on those who
choose to drink and drive and place innocent people s
lives in jeopardy, ” (nane of spokesperson) says. 1

encourage all (city/state nane) residents to join us
and take a stand against inpaired driving by turning

on their Lights on for Life’on Friday, Decenber 15."”
For information on how you can support National 3D
Prevention Mnth, and to get involved in |ocal

1ights on for Life” efforts, contact (nane) at
( phone nunber).

12



Sanpl e Fact Sheet
(YOUR LETTERHEAD)

Fact Sheet
“Lights On For Life”

VHQO, Law enf orcement, businesses, governnent agencies and private citizens

nati onwide will keep vehicle headlights on as they drive during
t he day on Friday, Decenmber 15, 1995.
VWHAT: i ghts on for Life” is held as a renmenbrance of persons
killed and infjured in alcohol-related crashes and a
rem nder of |aw enforcenent’s wat chf ul eye on i mpai red
drivers. “Lights on for Life” is the showase event for
Nati onal Drunk and Drugged Driving (3D) Prevention Mont h
(Decenber).

VWHERE: The nation’s roads and hi ghways.
VWHEN:  Friday, December 15, 1995.
VHY: To focus attention on deaths and injuries caused by drunk

and drugged drivers during the holidays and beyond. “Lights

on for Life”is a sym bolic observance that sends a
positive nmessage and remnmi nds the public that during the
hol i days, |aw enforcenent will be cracking down on t hose who

choose to place innocent people’s lives in danger.

“Lights on for Life” is sponsored by the National 3D Prevention Mnth
Coalition.
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Sanpl e Medi a Advi sory
(YOUR LETTERHEAD)

“Lights On For Life” News Conference

VEDI A ADVI SORY

Cont act :
Phone:
Gty Oficials, Law Enforcenent, Business Join

Forces For “Lights On For Life” Synbolic
Headl i ght Cbservance National Call To Action:
Decenber 15, 1995

VHO, (Governor/ Mayor/ County Executive)

(Superi ntendent/ Chi ef of Police/H ghway Patrol/ Sheriff)
(3D Month Coalition Chair)

(MADDY SADDY RI D Representative/ Crash Victim

(Prom nent Busi nessperson)

(Enmer gency Room Physi ci an)

VWHAT: Law enforcenent, business, governnment and private citizens

in (city) will be encouraged to keep vehicle headlights on during the
day on Friday, Decenber 15, 1995.

“Lights on for Life” is a nationw de renmenbrance of persons killed and
infjured in crashes involving alcohol and a remnder of |aw

enforcenent’s watchful eye on inpaired drivers.

“Lights on for Life” also serves as the kick-off event for “National

Hol i day Lifesavers Wekend,” |law enforcenent’s three-day effort to
reduce hi ghway death and injury.

VHERE: (Address, nearest cross street)

VWHEN: News Conference: Thursday, December 14, 1995, (time)
“Lights on for Life” Friday, Decenber 15, 1995

VHY: To prevent alcohol -related fatalities and injuries by focusing
attention on the inpaired driving issue during Decenber.

Phot o Qpportunity: Visuals include a display of |aw enforcement
vehicles from (city) and the surrounding areas, as well as conpany vehicles
representing (nanes of major enployers, other groups). Fol |l owi ng the news
conference, the vehicles, all with their headlights on, will exit together in

a processional in support of “Lights on for Life.”

“Lights on for Life” is the showase event for National Drunk and Drugged

Driving (3D) Prevention Month. “Nati onal Holiday Lifesaver Wekend” is
sponsored by the International Association of Chiefs of Police and Operation
Care.

14



Nat i onal Holiday Lifesaver Wekend

Decenber 15-17, 1995

In its continuing effort to curb deaths and injuries occurring on the nation’s
hi ghways during the holiday season, the International Association of Chiefs of

Police (IACP), with support from the National Sheriffs’ Association, conducts

an annual “Nat i onal Hol i day Lifesaver \Wekend.” State and |ocal | aw
enf orcenment agencies throughout the United States and Canada organize this
mul ti-agency crackdown targeting inpaired driving and other hazardous traff ic
l aw viol ations. Thousands of state troopers and their Canadian counterparts
participate in the annual event.

The 1995 National Holiday Lifesaver Wekend, Decenber 15-17, wll be kicked

off by “Lights on for Life” events across the nation. For the second year in a

row, all Anericans will be encouraged to turn their “Lights on for Life” by
driving with their vehicle headlights on throughout the day on Friday,

Decenber 15, in a synbolic remenbrance of those who have been killed or

injured in al cohol -invol ved crashes.

H storically, the weekend before Christnmas is a period of increased travel and
al cohol consunption and, as a result, is the focus of |aw enforcenent efforts.

The goal of this national effort is to inprove public safety on the nation'’s
hi ghways by providing assistance to the notoring public, reducing inpaired
driving, increasing the wuse of seat belts and child restraints, and
aggressively enforcing speed | aws and ot her hazardous traffic |aw viol ations.

During the National Holiday Lifesaver Wekend, state and provincial |[|aw
enf orcement agenci es are encouraged to:

_ Maxim ze deploynment and visibility of state and provincial police and
hi ghway patrols during the enforcement period

Elicit the support and participation of |ocal |aw enforcenent agencies

Enphasi ze service and assi stance to the motoring public
_ Reduce the incidence of drivers under the influence of alcohol or other
dr ugs

Enforce seat belt and child safety seat |aws
_ Enforce prima facie and maxinum speed limts on all roadways within the
agency’s jurisdiction

Pronote nedi a coverage of the project for enhanced public awareness
The | ACP believes that National Holiday Lifesaver Wekend exenplifies the
out standi ng contributi on made by | aw enforcenent agencies in efforts to conbat
impaired driving. FEach year, the I1ACP attenpts to expand the nunber of state
and |ocal agencies participating in the event. The |ACP encourages al
busi nesses, community groups, coalitions, advocacy groups and governnent

agencies to promote and encourage |law enforcenent participation in this
progr am
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Red Ri bbon O Menories
EVENT H STORY

One of the key conponents of 1992's 3D Prevention Month was the national “Red

R bbon of Menories,” a visual tribute to the thousands of nen, wonen and
children who were killed or injured in alcohol -related traffic crashes that
year . Fam |y nenbers, friends and neighbors created special red ribbons to
preserve the nmenories of their |oved ones.

School s, comunity groups, and local coalitions collected as many red ribbons
as possible, tied themtogether and sent themto Washington, D.C., where they
were joined into a 3,000-foot long nmenorial for inmpaired driving victins. The

gigantic “Red R bbon of Menories” lined the walls of the Geat Hall in the
U S. Departnent of Health and Human Services during the 1992 3D Prevention

Mont h ki ckoff, creating a mnoving visual remnder that “Friends Don't Let
Friends Drive Drunk.”

As part of 1995's 3D Prevention Mnth activities, state and |ocal
organi zati ons are encouraged to create their own Red R bbon of Menories.

Suggest ed Red Ri bbon Specifications and Design

The followi ng reconmendati ons are based upon the experience acquired during
the national Red R bbon of Menories canpaign. There are three requirements
for the ribbons: they must be red fabric, follow the size specifications
bel ow, and include the name of the person killed or injured.

Al'l other design choices are left up to the ribbon’s creator. R bbons can be
pl ai n or decorated, enbroidered or painted, happy or sonmber. They can include
artwork, photos, a favorite poem a treasured nenory, or even a |lock of hair.
Artwork can appear on one or both sides. R bbon designs are limted only by

t he desi gner’s inagi nation.

Ri bbons with sewn-on designs and lettering work very well, while itens that
are glued on frequently becone |ost. Pol yur et hane works extrenely well to
cover, protect, and preserve artwork.

R bbons shoul d nmeasure 6” high by 36” long. Artwork should be kept to 12” in
the center of the ribbon, with 12” on either end for tying.

| deas for Pronotion

Each community should assign a local coordinator for the Red Ri bbon of
Menori es canpai gn. Coordinators are encouraged to work with schools, police
organi zations, local MADD and RID chapters, hospitals, comunity groups,
enpl oyers, wunions and nmedia to generate interest and participation in the
canpai gn. Here are sone ideas:

Identify a local drop-off point for ribbon collection (perhaps a grocery

store, post office or other centrally located facility). Your Governor ’s
H ghway Safety Representative nmay be interested in coordinating the collection
of ribbons statew de.

_ Ask |l ocal businesses, stores and enployers to post fliers about the canpaign
and to include information in enpl oyee paychecks.

_ Ask businesses that advertise in newspapers to include a nessage about the
Red Ri bbon of Menories in their ads. Provide canmera-ready artwork or suggested
copy.

_ Encourage | ocal schools and universities to participate or create their own
Red Ri bbon of Menori es.
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_ Ask fabric stores of textile businesses in your area to donate remmants or
bolt ends of red fabric for ribbons.

_ Ask local newspapers and television and radio stations to pronote the
canpai gn through public service announcenents.

_ Oganize an event to gather and count the ribbons and tie them together
Invite local nmedia to cover the event. Distribute a press release announcing
t he nunber of ribbons coll ected.

_ Use the ribbon as a visual hook for local news stories or your own press
conf erence/ ki ckof f event.
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Conbating Inpaired Driving at the Wrkpl ace

VWAY SHOULD EMPLOYERS CARE ABOUT | MPAI RED DRI VI NG?

Coor di nat ed educati on and enf or cenent
efforts have been successful in reducing the
nunber of alcohol -related traffic deaths in
the US since the 1970s. However, the
Nat i onal H ghway Traffic Saf ety
Adm nistration estinates that In 1994,
16, 600 Anericans were killed and nearly half
a mllion were injured in alcohol -rel ated

crashes. That’s one alcohol-related death
every 30 m nutes.

Aside from the tragic loss of I|ife, the
health care costs resulting from notor
vehicle injuries cost Americans over $14
billion a year. W save $35,000 in health
care costs alone for each serious injury

prevent ed. Reduci ng t he nunber of
al cohol -rel at ed fatalities woul d save
t housands of Ilives and mllions in health
care costs, lncone taxes and public

assi stance annual |l y.

It is in an enployer’s best interest to do
his/her part to educate enpl oyees about the
dangers of inpaired driving. Wor kpl ace
traffic safety education can save enpl oyers
noney, and, nore inportantly, could save
enpl oyees’ | i ves.

What can you do?

This Decenber is National Drunk and Drugged
Driving (3D) Mnth, a nationw de concerted

effort to encourage Anericans to “Take a
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Stand Against Inpaired Driving” (this year’s
t hene). Communi ty gr oups, gover niment
agencies, |law enforcenent and businesses
t hroughout the nation are encouraged to
conduct 3D Month pronotions to get the word
out about the dangers of inpaired driving.

It is easy to fit 3D Month activities into
exi sting workplace safety and injury control
prograns. The followng are sone ideas on
ways conpanies can take a stand against
| npai red driving this holiday season.

Have the president or CEO send a neno to

al | enpl oyees about the organization’s
coommtnent to reducing inpaired driving
during the holi days.

_ Conduct an internal public relations
program to educate enpl oyees about i npaired
dri vi ng.

Your canpai gn coul d i ncl ude:

_ Articles in your enployee newsletter.

~ Brown bag semnars on the effects of
al cohol and other drugs and the inportance
of safety belt use.

_ Pronotion of the designated driver
concept.

~ Information on how to be a responsible
party host.
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~ Distribution of posters, brochures and
ot her pronotional nmaterial.

Participation in “Lights on for Life”
and/ or the “Red R bbon of Menories” canpai gn.

Pronote responsible use of alcohol at
corporate functions.

Desi gnate soneone as responsible for
overseeing any function where alcohol is
served.

_ Always serve food.

_ Focus the event on sonething other than
al cohol .

_If guests are charged a fee, offer a | owner
price for those who chose not to drink
al cohol .

O fer non-al coholic beverages.

Establ i sh guidelines such as not serving
i ndi vi dual s who appear to be inpaired, never
serving mnors, closing the bar at |east an
hour before the end of the event, and
offering free rides or cab fare to those
who have had too nmuch to drink.

NETS

The Network of Enployers for Traffic Safety
(NETS) i1s a nonprofit organi zation dedi cated
to helping enployers reduce the incidence
and cost of notor vehicle crashes. To find

out nore about NETS’ ongoing enployer
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activities in your state or community, call

202/ 452-6005. A conplete list of NETS state
contacts is included in the Nanes and
Nunbers section (pages 38-40).
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Sanpl e procl amati ons

An easy way to junp-start your 3D nonth
activities iIs to have the Mayor, city
counci |, county board of supervi sors,
Governor or state |legislator | ssue a
procl amati on declaring Decenber as National
Drunk and Drugged Driving (3D) Prevention
Month, and Friday, Decenber 15, 1995, as

“Lights on for Life Day.” The following are
sanpl e procl amati ons:

NaTioNaL DRUNK AND DRUGGED DRI VING PREVENTI ON MONTH
1995

VWHEREAS in 1994, approxi mately 40,000 Anericans were killed in notor vehicle
crashes, and of these deaths, alnost 16,600 or |ess than 41 percent of these
fatalities involved al cohol.

VWHEREAS the nunber of alcohol-related traffic fatalities has declined
significantly over the last decade, there remains a critical need for
continued public education, increased enforcenent and tougher laws and
penal ties for offenders.

WHEREAS st udi es have shown that the country’s nost at-risk group for driving
i npai red are Young Adult Male Drivers aged 21-34, particular attention nust be
paid to reaching this age group

WHEREAS al | across this nation, Anericans are com ng together to “Take a Stand

Against Inpaired Driving,” federal, state and |ocal government agencies are
wor ki ng al ong-side private busi nesses and | ocal communities to spread the word
about the dangers of inpaired driving.

WHEREAS | ast year’s holiday season nmarked the first national “Lights on for

Life Day,” when all Anericans were asked to drive with their vehicle
headl i ghts on throughout the day in renmenbrance of the thousands of victins of
inmpaired driving, | ask all Americans to once again show their support this

hol i day season by driving with their headlights on all day on Friday, Decenber
15, 1995, renminding all citizens of the dangers of driving under the influence
of al cohol or other drugs.

WHEREAS t hr oughout Decenber, | ask each citizen to make a conscious effort to
ensure a safe and heal thy holiday season for everyone by not driving inpaired,
by being a responsible party host, and by intervening when soneone you know
attenpts to get behind the wheel after drinking or taking drugs.

NOW THEREFORE, |, (Insert nanme and title of |ocal public official), do hereby
procl ai m Decenmber 1995, as “National Drunk and Drugged Driving Prevention
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Mont h, ” and Friday, Decenber 15, as “National Lights on for Life Day” in
(insert name of state or community). | call upon all citizens, governnent
agencies, public and private institutions, businesses, hospitals and schools
in (repeat state or comunity) to observe this nmonth wth appropriate
cerenmonies. | further ask all motorists to drive with their vehicle headlights
on throughout the day on Friday, Decenber 15, as a nenorial for the victins of
inmpaired driving and as a reminder of the dangers of drunk and drugged
drivi ng.

Si gnature
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“LI GHTS ON FOR LI FE DAY”
Friday, Decenber 15, 1995

WHEREAS | ast year, 16,600 Anericans were killed and alnost half a mllion were

injured in inpaired driving crashes. That'’s one death about every 30 m nutes.
Many were innocent victins, not the inpaired drivers thensel ves.

WHEREAS in recent years, society has experienced a dramatic shift in attitude
regarding inmpaired driving, thanks to the conbined efforts of |aw enforcenent
and conmunity groups. Society no longer tolerates those who choose to drink
and drive.

WHEREAS Anericans will not tolerate the senseless death and injury on our
nation’s roadways. Drivers arrested for driving under the influence can expect
no sympathy from the police, enployers, or neighbors. Driving under the

i nfl uence i s unacceptabl e.

WHEREAS during the holidays, (Nanme of CGity/State) residents can take a stand
against inpaired drivers by joining |aw enforcenment, businesses, governnent
agencies and private citizens in keeping their vehicle headlights on as they
drive during the day on Friday, Decenber 15, 1995, to participate in “Lights
On for Life,” an observance designed to renmenber persons killed and injured in
al cohol -rel ated crashes and as a remi nder of |aw enforcenent’'s watchful eye on
drunk drivers. “Lights on for Life” is the showase event for National Drunk
and Drugged Driving (3D) Prevention Month, held in Decenber.

NOW THEREFORE, |, (Insert nanme and title of |local public official), do hereby
procl ai m Friday, Decenber 15, as “Lights on for Life Day” in (insert nanme of
state or comunity). | call upon all notorists to drive with their vehicle
headl i ghts on throughout the day on Friday, Decenber 15, as a nenorial for the
victinms of inpaired driving and as a rem nder of the dangers of drunk and
drugged dri vi ng.

Si gnature
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Sanpl e Letter to the Editor

How to Make Use of Sanple Letter to the Editor/Opinion Editorial Packet
Letters to the editor and opinion editorials are good avenues for getting the
word out about 3D Month and other traffic safety prograns. Each newspaper has
its own policy about printing letters to the editor and opinion editorials,
and normally a letter to the editor is easier to place.

_ Copy or adapt the sanple letter to the editor and copy the opinion editoria

you are sending on your own |etterhead. The letter should be signed by the
head of your organization, nenber of your board or a top staff person. A ways
i nclude a contact nane and phone nunber in case the paper needs additional
i nf ormati on.

_ Send or hand deliver the packet to the major daily newspaper in your area.
If you are a state organi zation, send the packet to the major daily newspapers
in your state. The goal is to offer the piece to one paper in each market.

_Call within a few days of the time your materials should have reached the
newspaper. Confirm that your packet has arrived, and ask if it wll be
published and if additional references are needed.

_If a paper turns you down, try again with the paper with the next biggest
circulation in your area. Wekly papers are also good targets for opinion
editorials and letters to the editor.

Dear Editor:

Last year, 16,600 Anericans lost their lives as a result of alcohol -involved

crashes. That’s one about every 30 mnutes. This is totally unacceptable, as
i mpai red driving deaths and injuries are 100 percent preventable.

This holiday season, hundreds of governnment agencies, |aw enforcenent
officials, community groups, |ocal businesses and major U S. corporations are
banding together to recognize National Drunk and Drugged Driving (3D

Prevention Month and “Take a Stand Against Inpaired Driving.”
| encourage you to join this national novenent by taking your own stand

against inpaired driving. The National H ghway Traffic Safety Adm nistration
has set a national goal of reducing DW fatalities to 11,000 annually by the

year 2005. That’s al nmost 6,000 fewer than last year, and it’s a rate that
would reduce inpaired driving fatalities to 30 percent of the total in a
decade. This is an anbitious goal, one that will require all of us doing our
part.

Taking a stand is sinmple, and there are a lot of ways to do it. First of all
don’t drink and drive. Never serve al coholic beverages to anyone under 21.
If you drink, always plan ahead and designate a non-drinking driver

If you are having a party this holiday season, be a responsible host. Serve
a wide variety of beverages, including sonme that are non-alcoholic. Control
t he amount of al coholic beverages served—no open bars. Ask al cohol -inpaired
guests to stay overnight or call a cab to assure thema safe ride hone.
Together, we can reach our goal of decreasing DW -related fatalities and

i njuries. These are tragedies that don’t need to happen. Do your part to
take a stand against inpaired driving this holiday season and throughout the
year.

Si ncerely,
(name of organization president)
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Not e:
i ssue.

W encourage you to bring your readers’ attention to this inportant

Pl ease use this letter to the editor

or the attached sanple editorial

in your publication. For additional information, call me at (phone nunber).
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mpl e News Rel ease

(Y(lJR LETTERHEAD)
FOR | MVEDI ATE RELEASE

Cont act :
Phone:

(Your Oganization) Wges (Nanme of QGty/State)
Residents to Take a Stand Against Inpaired Driving
this Holiday Season

(Cty, Date) “Take a Stand Against Inpaired Driving” is the theme for this
Decenber’s National Drunk and Drugged Driving (3D) Prevention Mbonth. The
(your organization) joins a coalition of national organizations, including the
National H ghway Traffic Safety Administration (NHTSA), in kicking off the
month by issuing a call to action to (name of city/state) residents.

A decade of conbined efforts by NHISA, nedia and many public and private
organi zati ons has denonstrated that a conbi nati on of education and enforcenent
works to reduce inpaired driving. 3D Month and other strategies are credited

with saving lives and reducing both injury and property damage. In 1994,
16,600 Americans died in alcohol -involved crashes, the lowest figure in 31
years, but according to NHTSA officials, still unacceptably high.

This year’s 3D nonth efforts focus on the Young Adult Driver, primarily mal es
aged 21-34. This population is over-represented in all crash data, including
deaths and injuries.

(Your organization) is taking part in this nationwide effort to enphasize the
consequences of inpaired driving and what can be done to reduce the number of
al cohol -rel ated crashes that clai mthousands of innocent |ives each year.

“(Name of residents, i.e., “Californians” or “New Yorkers”) can take a stand
against inmpaired driving this holiday season by designating drivers,

supporting tougher anti-DU |egislation and being responsible party hosts, ”
says (organi zati on spokesperson).

“When hosting a holiday party, nake sure a variety of beverages are avail able
for guests, including some drinks that are non-al coholic,” says (organization

spokesperson). “Gve your guests something else to do besides drink. Serve
f ood. Dance. Pl ay games. Pay attention to how much your guests are

drinking. Take away the keys or call a cab for those who have had too nuch. ”
(I'nsert your paragraph(s) on local activities for 3D Month).

The “Take a Stand Against Inpaired Driving” canpaign pronotes ways comunity
residents can do their part to stop inpaired driving tragedies. (‘'Your
organi zation) urges (nane of city/state) residents to support tough anti -DU
| egislation, including reduced |egal blood al cohol concentration (BAC), zero
tol erance and use-lose laws for younger drivers, and admnistrative |icense
revocation (ALR) laws which enable police to immediately confiscate the

driver’s license of a driver who is found with a bl ood al cohol |evel over the
legal Iimt or who refuses to take a bl ood al cohol |evel test.

“W& encourage all (city/state) residents to take a stand against inpaired
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driving this holiday season and
spokesper son).

For nore infornati on on 3D Mnt h,

t hroughout the year, ” says (organization

call (contact nanme and phone nunber).
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Sanpl e Opinion Editorial
Take a Stand Against |npaired Driving

Last year, 16,600 Anericans lost their lives as a result of alcohol -involved

crashes. That's one about every 30 minutes. This is totally unacceptable, as
i mpai red driving deaths and injuries are 100 percent preventable.

This holiday season, hundreds of governnment agencies, |aw enforcenent
officials, community groups, |ocal business and major U S. corporations are
banding together to recognize National Drunk and Drugged Driving (3D
Prevention Month and take a stand agai nst inpaired driving.

| encourage you to join this national novenent by taking your own stand
against inpaired driving. The National H ghway Traffic Safety Adm nistration
has set a national goal of reducing DU fatalities to 11,000 annually by the

year 2005. That’'s al nost 6,000 fewer than last year, and it’s a rate that would
reduce inpaired driving fatalities to 30 percent of the total in a decade.
This is an anbitious goal, one that will require all of us doing our part.

Taking a stand is sinmple, and there are a lot of ways to do it. First of all,

don’t drink and drive. Never serve al coholic beverages to anyone under 21. |If
you drink, always plan ahead and designate a non-drinking driver.

If you are having a party this holiday season, be a responsible host. Serve a
wi de variety of beverages, including sone that are non-al coholic. Control the

amount of alcoholic beverages served—no open bars. Ask al cohol -i npaired
guests to stay overnight or call a cab to assure thema safe ride hone.

Report suspected inpaired drivers to your state or local police by dialing
9-1-1. Be sure to get the license plate nunber and description of the
vehi cl e.

Ask your Governor and state legislators to support tougher |aws, such as
adm ni strative license revocation, .08 blood al cohol concentration (BAC) for
adult drivers and zero tolerance laws for drivers under 21. If your state
already has these laws in place, encourage elected officials to consider
tougher penalties for those found guilty of DU .

Gve particular attention to those individuals aged 21-34. Males in this
category are statistically over represented in all categories of DU crash
data, including fatalities.

Together, we can reach our goal of decreasing DU -related fatalities and

i njuries. These are tragedies that don’t need to happen. Do your part to
take a stand against inpaired driving this holiday season and throughout the
year.
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Sanpl e Public Service Announcemnents
LENGTH: 15 SECONDS

_ The thought of spending $800,000 this holiday season is outrageous to nost

peopl e, but that’'s the price we pay every tine soneone dies at the hands of
an inmpaired driver. Take a stand against inpaired driving. Serve |ess al coho
this holiday season.

_ When you let teenagers drink in your honme and break the law, you encourage
dangerous behavior. What happens if next time after they drink, they get
behi nd the wheel of a car? Renmenber, you hold the key to highway safety. Take
a stand agai nst inpaired driving.

_ Soneone dies because of inpaired driving every 30 mnutes on our nation'’s

roadways. Don’t become part of this statistic. Take a stand agai nst inpaired
driving this holiday season. Plan ahead, take a cab, designate a non -drinking
driver, call friends for rides or drink at hone.

_If you are planning on having a holiday party, plan on being a responsible
host . Ofer a selection of beverages and be sure to include those that are

non-al coholic. Arrange a safe ride hone for guests who have “over-indul ged.”
Take a stand agai nst inpaired driving.

LENGTH 20 SECONDS

_ Show your generosity this holiday season: give less! If you serve custoners
or guests who may be driving, give themless alcohol, less often. Ofer a
variety of beverages, including those that are non-alcoholic. This holiday
season, take a stand against inpaired driving. Prevention works to nake our
roadways safer.

_ A young person dies in an alcohol -related highway crash every three hours

and we can't stop it. O can we? If we respect the drinking age law, tell
young people we expect themto obey it, and stop those who let themdrink, we
can nake prevention work. Take a stand against inpaired driving this holiday
season.

_In the United States, someone dies in an alcohol -related crash every 30
m nutes. Every two minutes, soneone is injured. Resolve to be responsible this
hol i day season. Take a stand against inpaired driving. Plan ahead, take a cab
designate a non-drinking driver, call friends for rides or drink at home.

_If you are planning on having a holiday party, plan on being a responsible
host . Ofer a selection of beverages and be sure to include those that are
non- al coholic. Take the keys away from guests who have had to much to drink

Arrange a safe ride home for guests who have “over-indulged.” Take a stand
agai nst inpaired driving.

LENGTH 30 SECONDS

_ Here’s a lowcost tip for showi ng your generosity this holiday season: give

| ess! That’s right, less. If you serve custoners or guests who nmay be driving,
give them less alcohol, fewer drinks, less often. Ofer a selection of
beverages and be sure to include those that are non-alcoholic. Prevention
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works to make our highways safer for all of us. Take a stand agai nst inpaired
dri vi ng.

_In the United States, someone dies in an alcohol -related crash every 30
mnutes. Every two mnutes, soneone is injured. Don’t becone part of this
statistic. Resolve to be responsible this holiday season. Take a stand agai nst
impaired driving. Plan ahead, take a cab, designate a non-drinking driver,
call friends for rides or drink at honme. You hold the key to safe roads and
hi ghways.

_If you are planning on having a holiday party, plan on being a responsible
host . Ofer a selection of beverages and be sure to include those that are
non- al cohol i c. Never serve al coholic beverages to anyone under 21. Take the
keys away from guests who have had too nuch to drink. Arrange a safe ride hone
for guests who have “over-indulged.” This holiday season, take a stand
agai nst inpaired driving.
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Sanpl e Tal ki ng Poi nts
SUGGESTED FOR LocAL SPEECHES AND | NTERVI EVB

3D Mont h

_ According to the National H ghway Traffic Safety Adm nistration (NHTSA),
16,600 people were killed nationwide in alcohol -related crashes in 1994,

conpared to 19,887 killed in 1991—a 15 percent decline in just three years!
This decrease is also due in part to the enactnment of tougher inpaired
driving | aws, specifically the .08 blood alcohol limt and the
adm ni strative |icense suspension | aw.

Ei ghty percent of all occupants killed in alcohol -related crashes are
unrestrained by safety belts, a fact that underscores the imnportance of
using safety belts 100 percent of the time to protect yourself and your
fam |y against inpaired drivers.

Al cohol -related highway crashes are the l|eading cause of death for
adol escents and young adults in the United States.

Studies show that Young Adult Drinking Drivers, particularly males aged
21-34, conprise nore than half of all the drunk drivers involved in
al cohol -related fatal crashes and are responsible for nore al cohol -rel ated
fatal crashes than any other age group. They typically have the highest
bl ood al cohol concentrations (BACs) in fatal crashes and are about tw ce as
likely as other drivers to have experienced a prior crash.

Young Adult Drinking Drivers are the nost resistant to changing inpaired
driving behavior. Over the past 10 years, the nunber of underage drunk
drivers has decreased by 40 percent. In conparison, the nunber of 21-34 year
old inpaired drivers has only decreased by 3.7 percent.

Short of staying honme, the best present you can give your famly this year
is a DN-free holiday. This year, take a stand against inpaired driving.

Don’'t drink and drive. Designate a driver. And by all nmeans, protect
yoursel f and your famly by using safety belts. |If you do get involved in a
collision with an inpaired driver, buckling up could save your life.

“Lights on for Life”

_ “Lights on for Life” is a synbolic nationw de daytine headlight observance
to focus attention on the inmpaired driving issue. On Friday, Decenber 15,
1995, |aw enforcenment agenci es, businesses, government and private citizens
t hroughout the ~country wll join together in keeping their vehicle
headlights on as they drive during the daytine. Join us in this
conmmunity-wide effort to rid the roads of inpaired drivers.

The “Lights on for Life” event is held as a synbolic renenbrance of
persons killed and injured in alcohol -related crashes and as a rem nder of

| aw enforcenent’s watchful eye on inpaired drivers.

“Lights on for Life” is sponsored by the National H ghway Traffic Safety
Adm nistration (NHTSA) and a coalition of government, corporate and advocacy

groups—the National Drunk and Drugged Driving Prevention Coalition.
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Local |y, “Li ghts on for Life” is support ed by (your
organi zation/coalition).

The event showcases National Drunk and Drugged Driving (3D) Prevention
Mont h, held each year in Decenber. Law enforcenent, anti -DW groups and
others are participating in various activities throughout the nonth to cal
attention to the continued problem of drunk and drugged driving nati onw de.

Because of the parties and celebrations traditionally held during the
hol i days, inpaired drivers are an annual problem This event helps to focus
attention on the inpaired driving issue and hopefully prevents people from
getting behind the wheel after drinking.

“Lights on for Life” sends a positive nessage to the conmmunity and rem nds
the public that during the holidays, law enforcement agencies wll be
cracking down on those who choose to drink and drive placing innocent

peopl e’s lives in jeopardy.
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Sanpl e Radio or TV Tal k Show Pitch Letter

( YOUR LETTERHEAD)
Dat e:
Dear Tal kshow Producer,

Last year, 16,600 Anmericans were killed and alnmost half a mllion were injured
in inmpaired driving crashes. That's about one death every 30 m nutes.

To help elimnate these senseless tragedies, the National H ghway Traffic
Safety Adm nistration (NHTSA) has declared Decenber as National Drunk and
Drugged Driving (3D) Prevention Month, and this year’s national canpaign thenme
is “Take a Stand Against Inpaired Driving.”

Activities highlighting anti -DU efforts will take place throughout the nation
in support of this effort. In (your city/state), 3D Month activities wll

include (list your community’s activities).

I'd like you to encourage your viewers/listeners to take a stand against
impaired driving this holiday season by having a 3D Month spokesperson on your
program Qur spokespeople can give your viewers/listeners solid information

about the effects of drinking on a person’s ability to drive and sone
practical tips for having a safe holiday season. W want to give your
viewers/listeners ideas on ways that they can take a stand against imnpaired
driving (designating drivers, being responsible party hosts, etc.).

Encl osed are fact sheets and news releases further outlining our 3D Month
efforts.

For nore information or to schedule an interview please call ne at (nunber).

Si ncerely,

(Name & Title)
(Organi zati on Nane)

Encl osur es
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Working Wth Media

Form ng Partnerships For Traffic Safety

Media play a key role in maintaining and expandi ng support for traffic safety
issues. Good nedia relations can assist organizations in conducting a
successful 3D Mont h canpai gn.

5 Steps To Successful Media Rel ations

1. ldentify the key nessages (what do you want people to know? to do?).

2. Know the target audiences/priorities.

3. Sinplify the nessage.

4. Select several vehicles to carry the nessage (the nessage sticks better

when it’s heard/read in several different places: on a city bus, in the
paper, froma friend, on the radio, froman elected official, on a flyer, from
a child, etc.).

5. Convey your nessage with frequency.

Establishing A Good Wrking Relationship
Wth The Medi a

Do your homework so you know whomto talk to.

otain current media directories fromthe public library or ask the | ocal MADD
chapter or highway safety office to share their press lists. Make sone phone
calls. Find out the nanme of the transportation witer or city editor at the
| ocal newspaper. Discover who the assignnent editors are at the TV stations
and the news directors at local radio stations. These are the people who nake
decisions as to which stories will run. Public service directors can also be
hel pful, as they usually coordinate any community talk shows on the TV or
radio station. Keep track of reporters who cover transportation issues.

Spend sone tine educating the nedi a.

Let the reporter know that traffic crashes are a major public health problem
in their comunity and nationw de. Share some | ocal and national statistics.

Position yourself as a resource.

Bei ng know edgeabl e, professional and

hel pful is the best way to maintain a good relationship with reporters.
Antici pate and know how to get the information they will be asking for.

Know t he di fference between “hard” and “soft” news.

“Hard” news is usually information that is previously unknown, a noteworthy
event, a controversy, the release of a study, etc.

“Soft” news or “human interest” stories involve individuals, organizations or
famlies involved in something that may be of interest to the comunity (e.g.,
a | aw enforcenent officer who works in the schools to pronote traffic safety).
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How to nake that first call.

Before you call, mnmake sure you can present the story idea clearly and
succinctly. You may want to prepare a witten outline to help with your pitch
VWen you get the reporter on the phone, introduce vyourself and vyour

organi zation and its concern about inpaired driving. Before discussing the
i dea, ask whether the reporter has time to talk, or whether you can arrange
another time to call back

Media Relations Tools For An FEffective
Canpai gn

The following are descriptions and tips for using the nobst comon nedia
relations tools. A conbination of these tools, spread over tine, is the basis
of a good nedia relations canpaign. Use every available channel of
conmuni cation to get your nessage out to the community. Al ways | ook for fresh

angl es or “hooks” to increase your nedia exposure and include a contact nane
and phone nunber so interested reporters know whom to call for nore
i nf ormati on.

Medi a Advisories are brief (one-page), witten notices designed to alert the

nmedi a of an upcom ng “hard” news event, such as a news conference. Advisories
are usually sent or faxed out two or three days before an event. Follow up an
advisory with a phone call the morning of the event. Advisories include the
who, what, where, when and why of your activity.

News Releases offer nore information than nedia advisories and reach nore
contacts in less time than phone calls. A release usually precedes a news
event you want covered. However, you can also use a release to announce a
response to a current issue or recent story.

Be sure to organize information in order of inportance. Al key information
should be included in the first two paragraphs. Include quotes from | ocal
authorities or well known conmunity |eaders. Include a clear, black and white
photo (when applicable) or a canera-ready copy of your organization’s |ogo
Label the back of your art with a contact nane and phone nunber, in case it
gets separated fromthe news rel ease.

Only send out a rel ease when you have some real news. This will increase your
organi zation’s credibility and your chances of getting your release read. News
rel eases can be used for both “hard” and “soft” news.

Calendar Release is a nodified news release designed to give conmmunity

cal endar editors (TV, radio and print) the basic information about your event.
VWenever possible, send calendar releases one nonth in advance to ensure

inclusion in the nedia’s community cal endar.

News Conferences create an interactive setting in which to convey a *“hard

news” story to the public. Be sure to choose an appropriate or interesting
location that is relevant to the message. Consider |ocations |ike hospital
roons or car crash sites. Make sure the site offers adequate electrical, audio
and visual access for reporters. Chose a time and date that are convenient for
reporters. Usually nornings or early afternoons on Tuesday, Wadnesday or
Thursday work well for reporters. Be sure your news conference is not at the

same tinme as another newsworthy event, as you don’'t want to conpete for nedia
attention. Alert the nedia of a news conference by sending out a nedia
advi sory.

Choose spokespeople carefully. |If possible, prepare their remarks for themto
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keep them on track. Mike sure all spokespeople (5 at the nost) speak for a
short time (2-5 minutes) and are avail able after the news conference to answer

one- on-one questi ons.

Develop a nmedia kit to give to reporters, including itens such as an agenda,
copi es of speakers’ remarks, news releases, fact sheets, recent statistics,
contact nanmes and nunbers, etc. Always send nedia kits to menbers of the nedia
who were unable to attend the news conference
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Print and Broadcast Editorials are used to react to a recent editorial, event
or news story, or to make a point, state a fact or offer an opinion. To place

an editorial in the newspaper, sinply wite a “letter to the editor” and nmail
it to the local editorial page editor. Maximum length is usually 200 to 300
words. Letters should be typed and signed, and be sure to include a contact
nane and phone nunber. Follow-up with a phone call to see if they will run it.
To place a broadcast editorial, send a letter to the news director at the
station indicating interest and follow-up with a phone call.

Radio and TV Talk Shows provide a format for guests to present issues and
concerns of interest to the community. ldentify the nost appropriate prograns
for reaching your intended audi ence. Contact |ocal cable or conmmunity -access
channels to see if they can include your topic on an upcom ng show. Many radio
tal k show interviews can even be done by phone. To place a spokesperson on a
tal k show, send a pitch letter to the talk show producer and follow-up with a
phone call.

Speci al Events include community activities that educate, provide a service or
somehow pronote an issue of public safety. These activities include heath
fairs, tours of law enforcenent facilities, etc. To spice up an event for
addi tional nedia coverage, involve some local political or community |eaders
in the event. For exanple, invite some local dignitaries to ride on the

“convincer” at a health fair. Notify the media of a special event by sending
out a media advisory. Put together a nedia kit w th background information on
your organization to distribute to the nedia at the event.

Public Service Announcenents (PSAs) can be prerecorded radio or TV spots or

live copy that the station can use to produce it’s own spot. Print PSAs, or
print ads, can be used in newspapers, periodicals or billboards. Mst TV and
radi o stations and newspapers allocate a certain amount of tine and space for
PSAs. Sonetimes stations will produce a PSA for you. Talk to the public
service director about station policy.

For print PSAs, contact the |ocal newspaper’s advertising departnent and
request a copy of their advertising guidelines and specifications. Production
should follow the sanme guidelines as those for comercial advertising. Use
only professional quality, canmera-ready art and photographs. Print PSAs that

are not up to the paper’s standards wll not be run, regardless of the
nessage.

For TV and radio, the requirements for format, |ength and advance notice vary
greatly from station to station, so check with the stations in your area.

Most PSAs are 30 seconds in length. It is a good idea to provide a hard copy
of the PSA script along with your tape. A ways include contact information and

a beginning and ending date for the airing of your PSA Once you've
identified the correct format, PSAs should be sent to the public service
director.

Fol | ow- Up and Monitoring Efforts

Distributing materials is just the beginning of canpaign activities. Just
because people have your information does not nmean they will use it. Remnd
public service directors to place your PSAs in their public service rotation
by sending letters and naking follow-up visits and phone calls. Keep the

issue alive by witing letters to columists and responding to articles and
editorials.

Cip ads, articles and editorials that appear in the paper. Monitor broadcast
exposure by requesting copies or permission to review the |og books kept at
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the station.

As the canpaign unfolds, take time to send witten thank you notes to people
who have hel ped you with your efforts.
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Airing Traffic Safety Messages

Airing Traffic Safety Messages During “Drive
Ti me”

Peak travel time or “drive tinme” in nost comunities is during the norning and
eveni ng rush hours. As they travel to and from work, commuters listen for
radi o broadcasts about travel conditions, delays and alternate routing.
Captive in their cars, they are prime targets for traffic safety nessages.
Airborne and studio traffic reporters regularly broadcast information about

traffic conditions during rush hours and, in large cities, on a 24-hour
schedul e.

3D Month (Decenber), with “Lights on for Life” and National Holiday Lifesaver
Weekend, provides tinmely opportunities for traffic reporters to convey hi ghway
safety messages to the notoring public. Wrking with local traffic reporters
can be an effective part of 3D Month public education efforts.

Contacting Traffic Reporters in your Comrunity

Private conpanies enploy the majority of traffic reporters and contract with
radio and television stations for their services. Additionally, in nost
markets there are usually independent reporters who contract for their own
servi ces.

Call the local radio and TV stations to find out whomthey use. |If they use a
private conpany, request the name and nunber of the director of operations or
public affairs. |[If they use an independent, ask about the best way to contact
hi m her. Public information officers at local |aw enforcenment agencies can

al so introduce or help contact traffic reporters, as they work with traffic
reporters on a daily basis, keeping theminforned of crashes and ot her causes
of traffic congestion

Requesting and Qbtai ni ng Support

Contact the traffic reporter or traffic reporting conpany representative and
request their involvenent in local 3D Mnth activities by incorporating
anti -DW nmessages into their traffic reports. Have sanpl e nmessages prepared.

Be prepared to spend some time educating reporters and their conpany
representati ves about the inportant role public service advertising plays in
pronmoting safe driving practices. Sonetinmes enlisting the support of the
station manager and the law enforcenent public information officer can be
hel pful in this effort.

Consi der hosting a one to two hour workshop on traffic safety issues for al
conmunity traffic reporters. Include information on the cost to the comunity
of traffic crashes, the role of enforcenent, the role of the traffic reporter
in the traffic safety equation, and the benefits of conbined public education
and enforcenent.

Enlisting Private Sector Sponsorship

Many busi nesses support community service efforts. Contact the local and
nati onal advertisers that buy time from traffic reporting conpanies and ask
them to sponsor a traffic safety message by purchasing additional advertising
tinme.

Ask conpanies that already sponsor the traffic reports in the area (i.e.

“This traffic report is brought to you by John’s Hardware”) to buy additiona
time torun a traffic safety nmessage at the end of the traffic report.
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Contact conpanies and organizations that participate in traffic safety
coalitions and task forces. Ask themto include a traffic safety nmessage with
some of their ads and to request advertising time slots during drive tine.
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A ving Recogni tion

Recogni ze particularly hel pful reporters as co-sponsors of your traffic safety
program by including their names on organi zational or pronotional materials.

Another way to show appreciation is to ask interested reporters to join a
traffic safety coalition or organization. Inviting themto join shows respect
for their know edge and ability to contribute to community traffic safety.

Preparing Traffic Safety Messages

Many of the paid advertising spots airing during traffic reports are limted

to 10 seconds. Therefore, limt traffic safety messages to between 5 and 10
seconds. Also prepare 3 second nessages for use when air time is truly
[imted.

Sanpl e Messages

3D Mont h

About two in every five Americans will be involved in an al cohol -rel ated
crash at some time in their lives. In 1994 alone, nearly 16,600 people
died in crashes in which there was al cohol involved. Have a safe and sober

hol i day season. Don’t drink and drive.

If you and your friends choose to drink during this holiday season, plan
ahead...take a cab, designate a non-drinking driver, call friends for rides,
or drink at hone.

If you are planning on having a holiday party, plan on being a responsible
host. Ofer a selection of beverages and be sure to include sone that are
non- al cohol i c. Take the keys away from guests who have had too nuch to

drink. Arrange a safe ride honme for guests who have “over-indul ged.”

In the United States, soneone dies in an alcohol -related crash every 30
m nut es. Every two minutes, soneone is injured. Resolve to be
responsi bl e this holiday season. Take a stand against inpaired driving.

Nearly half of all notor vehicle fatalities are alcohol -related. Don’t ruin
your hol i day season by drinking and dri vi ng.

“Lights on for Life” Messages

_Join your community in recognizing “Lights on for Life.” Drive with your
headlights on all day on Friday, Decenber 15, to renenber those who have
been killed or injured in al cohol -rel ated

crashes.

_ Turn your “Lights on for Life” on Friday, Decenber 15. Drive wth your
headlights on all day to remenber those who have been killed or injured by
inmpaired driving and to remind fellow (city/state nane) residents about |aw

enforcenment’s watchful eye on the inpaired driver.

Take a stand against inpaired driving this holiday season. Turn your

oL ghts on for Life” on Friday, Decenber 15, by driving with your headlights
on all day in a synbolic remenbrance of inpaired driving victins.

Show your support for the anti-DUl effort. Join our community in
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.08 Bl ood Al cohol Concentration
What i s .08 BAC?

.08 Bl ood Al cohol Concentration (BAC

VWhat is .08 BAC? A .08 BAC state statute makes it illegal to drive or be in
control of a notor vehicle with a bl ood al cohol concentration of .08 or above.
The act of driving at or above .08 BAC constitutes a violation of the law in
and of itself, regardl ess of whether the person exhibits signs of intoxication
(such as slurred speech, irregular driving, etc.). Since the statute
specifies that it is illegal to drive under that condition per se, this type
of law is known as an illegal per se |aw Most industrialized nations
(Canada, Great Britain, Australia, New Zeal and and the Scandi navi an countri es)
have set illegal BACs of .08 or lower. As of March 1995, 11 states have an
illegal per se law at the .08 BAC level. Thirty-seven states and the District
of Colunbia have illegal per se laws at .10 BAC, tw states and the
Conmon-weal th of Puerto Rico have no illegal per se | aw.

Exanpl e of How t he Law Wr ks

Usually, a law enforcement officer observes a driving violation and has an
“articul abl e suspicion” that the driver is inpaired. The officer then stops

the vehicle and follows procedures to determne if there is “probable cause”
that an offense has been conmitted. This may involve use of a passive breath

sensor and other sobriety tests. If the officer determnes that there is
probabl e cause, the driver may then be asked to submt to chemical tests to
determ ne BAC. If the tests show a BAC of .08 or nore, or if the person

refuses to take the tests, then he or she is arrested for DU/DW and
convicted by a court of law if found guilty. (A slightly different procedure
applies in states with admnistrative |license revocation laws. Such laws al so
define what adm nistrative, rather than judicial, penalty will be inposed).

Wiy is .08 BAC Needed?

Several recent studies conclude that wvirtually all drinkers have sone
inmpairment in critical driving tasks of .08 BAC. O her research shows that
t he higher the BAC, especially above .08, the greater the risk of involvenent
in a nmotor vehicle crash. These studies provide a clear prevention -based
argunent for |ower BAC standards.

By lowering the illegal per se level to .08 BAC, states expand the universe of

“arrestabl e” drivers and create a stronger deterrence for inpaired driving by
setting tougher standards. The .08 BAC illegal per se laws also increase the

probability of conviction, because the definition of “inpaired” is much nore
specific and easier to prove than it is under other DU /DW | aws.

NHTSA is conducting an analysis of five states that have had .08 |egislation
since at |least 1990. Prelimnary results show significant decreases in
al cohol -related fatalities in four of the five states on nine different
measures. There is also evidence that .08 was at |east partially responsible
for a 12 percent reduction in alcohol -related fatalities experienced during
the year after .08 went into effect in California. There is evidence from

anal ysis of Mine’s fatal crashes that a 19 percent decline in fatal nighttinme
crashes occurred in the three years after .08 went into effect, conpared to
only a 3 percent decline for the sane period in the control states of New
Hanpshire and Vernont.
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VWhat Can You Do?

Find out what the lawis in your state. 1Is it an illegal per se law, or does
it sinply set a standard under which a driver is presuned to be intoxicated or
i npai red? What are the DW/DU penalties under the |aw?

Vol untary efforts by individual concerned citizens in support of .08 BAC | aws
are contributing to safer highways and denonstrating that prevention works.
To be part of this novenment, you can:

_ Wrk wth existing grassroots, gover nirent al , civic, or busi ness
organi zations such as MADD, RID (Renove Intoxicated Drivers), SADD, state
associ ations of emergency room physicians, etc., that are already involved in
hi ghway safety, public health and prevention efforts.

_ Forma coalition with state and | ocal governnents and other organizations to
support state legislation to |ower the BAC standard. State | aw enforcenent
and public health agency officials know how to draft legislation or may
al ready be working on appropriate |egislation.

_ Help inform the public and decision nakers about the benefits of .08 BAC
I aws. Cooperate with state highway safety and public health agencies and
other interested groups. Public service announcenents, editorial board
nmeetings, press releases, news conferences and rallies attract nedia
attention. Newsl etter articles and literature distributed through coalition
menber organi zations also spread the word. Make use of an 11 -minute video
avai l able from NHTSA on the rationale behind .08. Copies of the video nmay be
obt ai ned from

Nati onal Hi ghway Traffic Safety Adm nistration
NTS- 20

400 7th Street, SW

Washi ngton, DC 20590

202- 366- 6979

_ Let your Governor and your state |egislature know that you favor .08 BAC
laws and that these laws save both lives and taxpayer dollars. Find a
legislator willing to support .08 BAC |l aws who can be the channel for clear,
conci se, and non-technical information. Be sure you are both aware of the
argunents agai nst | ower BACs and have materials rebutting such argunents.

_ Help state and | ocal |aw enforcement agenci es organize and pronote inpaired

driving enforcenent activities (such as sobriety checkpoints—a good place to
distribute BAC | aw i nformati on).

_ Encourage judges and prosecutors to convict drivers who exceed the .08 BAC
st andar d. Hel p organi ze workshops and seminars to provide them with the
| atest ideas and sol utions regarding i mpai red driving.
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ALR Fact Sheet

Adm ni strative License Revocation (ALR)

What is ALR?

Adm nistrative license revocation, or ALR allows an arresting officer to

i medi ately confiscate the driver’s license of a driver who is found with a
bl ood al cohol concentration at or above the legally set limt or who refuses
to take a bl ood al cohol concentration test. The officer usually then issues a
temporary driving permt valid for a short time, often 15 to 20 days, then
notifies the offender of his or her right to an administrative hearing to

appeal the revocation. |If there is no appeal, or if the revocation is upheld,
the offender loses his or her driving license for a set period (90 days in
nost states for a first offense, |onger for subsequent offenses). By June

1995, ALR | aws had been enacted in 38 states and the District of Col unbia.

Wiy Does ALR Wor k?

In states with no ALR laws, inpaired drivers may |lose their |icenses, but only
after a crimnal court conviction. There may be consi derabl e del ay before the
case conmes to court and the license is revoked. Oten, due to plea bargaining

or diversion prograns, the offender’s license is never suspended at all.

ALR is an effective deterrent because the public sees it as a swifter, nore
certain punishment than penalties applied through the traditional judicial
process. ALR is effective in two ways. First, drivers who are arrested and
have their Ilicenses revoked under ALR are less likely to drink and drive
again. Second, and nore inportant, ALR discourages people fromdriving while
inmpaired in the first place because it causes themto worry about |osing their
licenses if they do.

The cost of ALR to states has been small. License reinstatenent fees paid by
of fenders often cover start-up and adm nistrative costs. Al so, states wth
ALR may qualify for Federal highway safety grants. Mst inportant, ALR |aws
save lives and prevent injuries fromtraffic crashes, reducing the burden of
such crashes. A 1991 National H ghway Traffic Safety Adm nistration study of
three ALR states found that reduced nighttime crashes saved each state many
mllions of dollars in death, injury, health care, and property damage costs.
Such savings ranged from$37 mllion to $104 nillion.

Research shows that ALR laws can prevent inpaired driving. One study found
that ALR laws reduced nighttine fatal traffic crashes (which are likely to
i nvol ve al cohol) by about 9 percent. If all states adopted ALR | aws, hundreds
nore |lives woul d be saved each year.

What Can You Do?

Public opinion polls find a large majority of Anericans favoring automatic
i cense suspension for inpaired drivers. Many public and private groups are
working to pronote passage of ALR laws in states that do not have them
Publicity is an inmportant factor in ALR effectiveness. Nevada, for exanple,
experienced a 12 percent reduction in alcohol -related crashes after a
publicity canpaign infornmed its citizens about the ALR procedure.

For information on how to encourage passage of ALR laws, or to find out which
| ocal groups are working for passage of ALR <call the National H ghway Traffic
Saf ety Adm nistration at 202-366-9588.
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Chil d Passenger Safety
Chi | d Passenger Safety

Each year, notor vehicle crashes injure or Kkill mnore children than any
di sease, and nost of these incidents can be prevented by the sinple act of
using a child safety seat. Wien installed and used correctly, child safety
seats reduce the risk of death in a notor vehicle crash by 71 percent. Not to

nmention it’s the lawin all states.

Yet hundreds of children die annually in this country because they are not
properly restrained in a child safety seat, and the National H ghway Traffic
Safety Adm nistration reports that at least one in four seats is grossly
m sused and as many as four out of five are misused to sone extent. Cearly,
we need to get the word out to all our citizens on the inportance of using
child restraints.

Sadly, many parents don’t recognize the potential harm involved when driving
with an unrestrained child. In fact, nmany parents still believe that hol ding

their children on their lap is a safe way to travel. This nyth couldn’t be
further fromthe truth. Whether belted or unbelted, the child | oses either way
in a crash. In a crash or sudden stop, an unbuckled adult holding a baby can
crush the child into the w ndshield or dashboard, leaving little chance of
survival. In a 30 nph crash, a 10-pound baby could be ripped from a belted

adult’s arnms with a force of alnost 200 pounds and hurled into the dashboard
or windshield. No one is strong enough to hold onto a child under those
ci rcunst ances.

What Can You Do?

If you have a young child and aren’t using a child safety seat, please buy or
borrow one and learn how to use it. Encourage your friends and famly wth
young children to do the sane.

To avoid msuse, follow the safety seat manufacturer’s instructions carefully

and read your vehicle owner’s manual. Then test for a snug fit when you
install the child safety seat in your car. Use the child safety seat every

time, on every trip. Don’'t make the deadly m stake of using a car seat only on
freeways or for long trips. Mst car crashes happen within 25 mles of hone.

Contact your |ocal hospitals and encourage them to include information about
child safety seats in their education of new and expectant nmothers. Wrk with

them to put together a reduced-price seat program for famlies who can’t
afford to purchase a safety seat at regular price. Try to get |ocal businesses
to hel p defer costs.

Wrk to inprove the laws in your state. Encourage |aw enforcenent to actively
enforce the laws and issue citations to those driving with unrestrained
chil dren.

Encourage citizens to report drivers of unrestrained children. In Arizona, the

Covernor’s Ofice of Hghway Safety’s (GOHS) Buckle-Up Baby program asks
residents to call into a 1-800 nunber with the license plate of the car and
the location of the children in the vehicle.

GOHS then coordinates with the notor vehicle departnment to find the address of

the driver and sends hinfher a packet of information on the dangers of not
using child seats and a coupon to purchase a seat at a discount. The packet is
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in both English and Spani sh.
program help start one.

If your state or conmunity doesn'’t

have a simlar
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Keys To Keeping Your Family And Friends Alive
Learn How to Separate the M/ths fromthe Facts

M sconcepti ons about alcohol and its effects on safe driving are w despread.
Knowi ng the truth may nmean the difference between life and death this holiday
season and t hroughout the year.

Myt h: “Al cohol is a stimulant.”
Fact: Al cohol is a depressant. It acts on the central nervous systemlike an
anesthetic to |l ower or depress the activity of your brain.

Myt h: “Drinking cof fee sobers ne up.”
Fact: Coffee cannot rid your system of alcohol. It just makes you a nervous,
wi de- awake drunk. Only time reverses inpairnent.

Myth: “ always stay away fromthe hardstuff.”

Fact : Al cohol is alcohol. Beer has the same effect as straight scotch. One
12-ounce beer has as nuch al cohol as a 1.5 ounce shot of whiskey or a 5-ounce
gl ass of wi ne.

Myt h: “I'm bi gger so | can handle ny |iquor better.”

Fact: Size is only one factor in how much you can drink. Metabolism anount
of rest, and food intake all play a part in how you handl e |iquor. Inpairnent
in nmotor reflexes and judgnment can begin with the first drink.

Myt h: “Once | roll down the car w ndow, | ’'m okay.”
Fact : No amount of fresh, cold air can reverse inpairment. You gain nothing
by rolling dowmn a wi ndow or turning on the air conditioner.

Myth: “I’I'l just drive slower.”

Fact : Many people do, believing they actually conpensate for being inpaired
by creeping along at 22 mph. This can be very dangerous. Qthers race along at
75 mph. This truth is, inmpaired drivers are unsafe at any speed.

Myth: “All | have to do is splash cold water on ny face. ”
Fact: Splash all you like. You can even take a cold shower. It may nake you

cl eaner, but it won’'t sober you up or make you a safe driver.

Myth: “A drink or two makes nme a better driver.”
Fact: Even small anounts of alcohol can inpair your judgnent and put you and
others on the road at risk of death or disabling injury.

Put These Key Behaviors into Practice

_ Never serve al coholic beverages to anyone under 21
_If you drink, plan ahead and designate a non-drinking driver
_ Be a responsible party host:
e Serve non-al coholic beverages.
e Serve high-protein food.
e Control the anmpbunt of al coholic beverages served - no open bars.

e Ask al cohol -inmpaired guests to stay overnight or call a cab to assure
them a safe ride hone.

e Take away the keys of an inpaired uest.

_ Report suspected inpaired drivers to your state or local police by dialing
9-1-1. Be sure to get the license plate nunber and description of the
vehicle. Be a positive role nodel for youth.

_ Ask your Covernor and state legislators to support tougher |aws, such as
adm nistrative license revocation, .08 blood al cohol concentration (BAC) for
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adult drivers,

and zero tol erance

already has these laws in place,
tougher penalties for those found guilty of DW.

laws for drivers under 21. |If
encourage elected officials

your

state

to consider
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Nat i onal Chi ef’s Chal | enge
Accepting the Chall enge to Reduce Injuries on Qur H ghways

The public’s perception of what |[aw enforcement officers do on the job day
after day is formed by what they see on the news and read in the papers.
Drugs, guns, gangs and violent crine seem to dominate our lives and people
expect our officers to do nothing but address these problens. But |aw
enforcenment administrators nati onwi de know that there is a bigger story to
tell.

Thousands of |aw enforcenent officers across the country are hard at work,
dedi cating thenselves to protecting lives on our highways. They mght be
directing traffic, witing a ticket for speeding, thanking a nother on her way
to a day care center for buckling up and putting her twd-year-old son in a

child safety seat, or arresting an inpaired driver. It’s easy to forget about

this work because it doesn’'t grab the headlines or make a sensational story,
but it is real.

This hard work is paying off. In the first three years of conpetition over 400
| aw enforcenent agenci es have accepted the challenge to increase safety belt

use and reduce the nunber of inpaired drivers. This year’s conpetition
chal | enges agencies to take the next step to ensure a safer community. The

Chiefs’ Chall enge Awards Program allows state and local police and sheriffs’
departments to denonstrate their conmtment to seat belt, child safety seat,

and inpaired driving enforcenent, speed control, and public informtion and
educati on prograns.

The International Association of Chiefs of Police (IACP), in cooperation wth
the National H ghway Traffic Safety Admnistration (NHTSA), and with the

support of the National Sheriffs’ Association (NSA), is sponsoring the 1995

Chi efs’ Chall enge conpetition for |aw enforcenent agencies to push safety belt
use to the limt, inprove speed conpliance, and reduce the nunber of inpaired
drivers.

Law enforcenment officers sel dom see the positive results of enforcing traffic
laws, but we do know that educating officers and the public about the
i nportance of traffic safety is a WNN NG proposition. W want to recognize
t hose agencies that are doing their part.

The national goals of Canpaign Safe & Sober, established by the Secretary of
Transportation, are to reduce al cohol -related traffic fatalities to 43 percent
and i ncrease seat belt use to 75 percent by 1997. These goals are estimated to
save the lives of 3,000 people and one billion dollars in health care expenses

per year. The National Chiefs’ Challenge is your law enforcement agency’s
opportunity to be nationally recognized for being part of this effort and
conpete for awards and prizes. W wll honor new, continued, and expanded
traffic safety enforcenment efforts conducted throughout 1995. Agencies wll
conpete with their peers by size and type of agency, whether it be state,
county or local. Qur goal is to increase safety belt use nationw de, decrease
the nunmber of inpaired drivers, and therefore reduce the nunber of
crash-related injuries and fatalities.

The conpetition is open to all |aw enforcenment agenci es!

Applications were included in the Canpaign Safe & Sober Fourth Quarterly
Pl anner . They are also available from [IACP (1-800-THE-IACP), NSA
(703/836-7827) and your NHTSA Regional Ofice.
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THE CATEGORI ES

The top three winners in each of the categories
awarded a plaque and will be entered into a random drawi ng for
prizes donated by corporate sponsors.

State Police/ H ghway Patrol Agencies
Nunber of sworn personne

1. 1 to 250

2. 251 to 500

3. 501 to 1000

4. 1001 or nore

Muni ci pal Police Agencies
Nunber of sworn personne

1. 1to 25

2. 26 to 50

3. 51 to 100

4. 101 to 500

5. 501 to 1000

6. 1001 to 2000

7. 2001 or nore

Sheriffs’ Departnents
Nunber of sworn personne

1. 1to 25

2. 26 to 50

3. 51 to 100

4. 101 to 500

5. 501 to 1000

6. 1001 to 2000

7. 2001 or nore

Rooki e of the Year

Agenci es that have just begun their occupant

activities during 1995 will be considered for this award as well

size category.

St at e Associ ati ons

By joining efforts with other agencies through your
associ ations, sone truly outstandi ng prograns are possible.

Q her Agenci es

Federal police agencies,
as multi-jurisdictiona

uni versity and ot her special
activities wll

listed below will
sever al

state chiefs’

pol i ce agenci es,
be judged in separate categories.

each be
grand

protection and inpaired driving

as for their

or sheriffs’

as wel |
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1995 SPeC AL CATEGORI ES

Chanpi onshi p d ass Award

First place winners of the 1995 Challenge wll conpete in this class
regardless of size and agency type. Applicants will be judged on their
effectiveness in conducting conprehensive enforcenment measures conbining
occupant protection, inpaired driving, and speed enforcenent.

Chi | d Passenger Safety Award
At least half of the children under the age of 5 who died in crashes in 1992
were not in child safety seats. Effective enforcenent conbined with public

information can significantly inmpact the nunber of children’s lives |ost each
year. Applicants will be judged on their efforts to enforce and pronote child
passenger safety use.

Cayton J. Hall Menorial Award

This special award honoring the menory of Cayton J. Hall, a highway safety
| eader who helped develop the Chiefs’ Challenge concept and nmany other
i nnovative safety progranms during his life, will be presented annually by the

|ACP and NHTSA to recognize extraordinary achievenment by |aw enforcenment
agencies for the devel opnent of conprehensive traffic safety progranms. Al
agencies entered in the 1995 Challenge will be eligible.
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Non- Al cohol i ¢ Beverage Reci pes

During the holiday season or anytime, offer your guests a choice of drinks
not just alcohol. Serve various types of juices, non-alcoholic punches and
cocktails, tea, coffee and soft drinks.

Be creative! The follow ng are sone suggestions to get you started.
Party Bever ages
Ctrus Collins

Fill 10-12 oz. glass with ice cubes
2 0z. orange juice
1 oz. lenon juice
1 oz. sinple syrup

Fill with club soda. Garnish with an orange slice or a cherry.

Mal - Tal

1/2 cup pineapple juice
1/4 cup orange juice
1/4 cup club soda

1 tbsp. cream of coconut
1 tbsp. grenadi ne syrup

In shaker or tall glass, conbine ingredients; shake or stir to blend. Add
crushed i ce.

PUNCHES
Lenon- St rawberry Punch

1 can (6 oz.) frozen orange juice concentrate, thawed
1 pkg. frozen sliced strawberries

1 can (6 o0z.) frozen | enonade concentrate

1 quart carbonated water

1 quart ginger ale

Sl i ced bananas (.gar ni sh)

Sliced oranges or |enons (garnish)

Conbi ne frozen |enonade, the strawberries (half -thawed with juice), and the
orange juice. Place in a punchbowl wth ice. Just before serving, add
carbonated water and ginger ale. Garnish with thin slices of orange or | enon.
20 servings.
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Partners in Progress
Impaired Driving Goals and Strategies For The Year 2005

In February 1995, over 100 representatives of governnent, private industry and
citizen activist groups nmet in Washington, D.C. to set new goals and devel op
strategies to reduce inpaired driving. This is because 16,600 people | ost
their lives in alcohol -related crashes in 1994 and an additional 1,000,000
peopl e were injured. These crashes cost our society over $46 billion annually.

As a result of this neeting, these “Partners in Progress” came up with the
foll owi ng goal for the year 2005:

2005 Coal : To reduce al cohol -related fatalities by 6,000 annually from the
present 16,600 to 10, 600.

Backgr ound

In 1994, the 16,600 alcohol -related fatalities represented 40.8 percent of
total traffic fatalities for that year. This is down from 57 percent in 1982
and from 50 percent in 1990.

If the 2005 goal is achieved, 16 lives per day wll be saved, reducing
al cohol -related traffic fatalities from 46 per day at present to 30 per day by
2005. For each alcohol -related life saved, it is estinmated that an additional
54 people will be spared from injuries. Therefore, if the goal is reached,
6,000 lives will be saved and 323,400 injuries will be averted each year.

Wth these reductions in fatalities (6,000) and injuries (323,400), $11
billion in societal costs will be saved (in 1990 dollars) each year. This $11
billion saved includes $1.4 billion in health care cost savings, with the
Federal Governnent saving $254 mllion and the states saving $107 mllion
annual | y.

In terms of market productivity, the 6,000 |lives saved and 323,400 injures
averted translate to a savings of $5.4 billion. This is a $680 nillion
reduction in Federal incone taxes and an additional savings of $194 mllion in
Federal public assistance. The state income tax reduction would total $146
mllion each year with a $22 mllion savings in state public assistance.

In sumrary, if the “Partners in Progress” inmpaired driving reduction goal can
be net:

_ 6,000 lives will be saved annually.

323,400 injuries will be averted annually.

_ 16 lives per day will be saved.

_ Alnost 900 injuries per day will be averted.

_ %11 billion in societal costs will be saved.
_%$1.4 billion will be saved in health care costs.
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Seat bel ts

Wat Do Safety Belts have to do wth Inpaired
Driving?

The pronotion of safety belt usage ties in with 3D Month activities for a

nunber of reasons. First of all, safety belts are good preventive nedicine,
and one of the best defenses against inpaired drivers. Second, increased belt
use could substantially reduce the death toll in alcohol -related crashes. Two

out of three people killed in alcohol -related crashes are in the inpaired

driver’s vehicle, and safety belt use among this group is extrenely |ow-just
20 percent.

Despite our best efforts, traffic crashes happen. When collisions do occur, a
properly worn |ap/shoulder belt can oftentimes prevent a tragedy from
occurring. Research has shown that safety belts reduce the risk of fatal or
serious injury to front seat passengers by 45-50 percent. In 1993, safety belt
use saved 8,372 lives and prevented about 139,000 noderate-to-critical
injuries.

What Can You Do?

Buckl e-up and make sure that those you care about buckle-up too-EVERY TI M.

Don’t make the deadly m stake of using safety belts only on freeways or for
long trips. Most car crashes happen within 25 mles of hone.

But even that isn’t enough. W nust work toward inproving the safety belt use
rate of everyone on the road. Despite all our efforts, we are still paying the
cost for the tens of thousands of injuries to unbuckled victins. Recent
studi es have shown that one-third to one-half of the nedical costs of persons
hospitalized for traffic crashes are absorbed by Governnent (i.e., you and
ne) .

One effective way to increase seat belt use is to encourage states to pass or
upgrade their mandatory seat belt laws. O greatest benefit is a primary seat
belt law, where an officer can issue a citation solely for a seat belt

viol ation. He doesn’'t have to pull soneone over for another reason and issue a
seat belt citation as a secondary violation. Check with your state to see what
seat belt laws are in effect. Forty-eight states, the District of Colunbia,
Puerto Rico and the Territories have enacted safety belt [aws of sonme type
(non-law states: Mg, NH). Just 10 states now have laws that allow primry
enf or cenment .

Anot her proven way to increase seat belt use is to support and encourage
conbi ned public information and enforcement prograns at the |ocal |evel.
Resources can be found in a variety of places. The National H ghway Traffic

Safety Administration’s (NHTSA) “Safe & Sober” canpaign has a nunber of
materials available for use pronoting safety belt use in your conmmunity. The
National Safety Belt Coalition was formed to support prograns designed to
reach national belt use goals. The Coalition is currently shooting for a 75
percent conpliance rate by 1997. In 1994, the overall safety belt use rate was
67 percent. A National Safety Belt Honor Roll has also been organized to
recogni ze those groups, schools and organi zati ons that can docunent a use rate

of 80 or 90 percent PLUS. Contact your Governor'’s Highway Safety
Representative or your NHTSA regional office for nmore information.
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Young Adult Drinking Drivers

Fact Sheet

Young  Adult Drinking Drivers-A Rising
Nat i onal Probl em

Profile of the Young Adult Drinking Driver

Young adults who drive inpaired conprise the largest elenment of the inpaired
driving popul ati on across the country. They can be found in every big city and
small town in the nation. Those involved in fatal crashes are often found to
be:

_a problem drinker or alcoholic, single, divorced or separated white nale
bet ween t he ages of 21-34

_enmployed in blue collar trades with a high school education or |ess
_ a frequent or heavy binge drinker, usually on weekends, but often daily

_likely to drink in bars or hones with friends who have simlar attitudes and
drinking patterns

_ a person who has experienced al cohol -related problens in the past, such as
arrests, marital strife, job problens or unenpl oyment

_ one who has poor coping skills and drinks to relax and reduce stress
_ extroverted, inpulsive and aggressive

_ a person who gets bored easily

_ sonmeone who likes to drive fast and aggressively

_ hostilel/anti-social in orientation, disrespects authority and has a record
of traffic and crimnal offenses

Wy You Should Target the Young Adult Drinking
Driver

The existing data confirnms that drivers in this age group :

_ conprise nore than half of all the inpaired drivers involved in
al cohol -rel ated fatal crashes

_are responsible for nore alcohol -related fatal crashes than any other age
group

_ have the highest blood al cohol concentrations (BACs) in fatal crashes

_are about twice as likely as other drivers to have experienced a prior crash
_are four tinmes nore likely to have had their |icenses suspended or revoked
_are the nost resistant to changing drinking and driving behavior.

Over the past 10 years, the nunmber of underage drunk drivers has decreased by

40 percent. In conparison, the number of 21-34 year old inpaired drivers has
only decreased by 3.7 percent

Clearly, this group requires your attention during 3D Month and throughout the
year.

What You Can Do in Your Community

First of all, find out whether Young Adult Drinking Drivers are a problemin
your conmunity.
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If you work for a State H ghway Safety Ofice or are a comunity program
of ficer, analyze your police data by driver age. Is this group significantly
represented in your arrest, crash, injury and fatality statistics?

If you are in law enforcenent, be aware of this problem when devel oping
enforcement strategies. Hgh visibility enforcenent efforts conducted in
association with strong public information and education (PlI&E) canpai gns may
be the nost effective deterrent.
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If you are in the hospitality industry, get involved in |ocal PI&E canpaigns.

They can save the lives of your custoners. Encourage all the alcohol retailers
in your area to train their servers and other enployees. Bartenders trained in
effective intervention techniques are valuable nmenbers of your communi ty’s
traffic safety team

If you are a judge or prosecutor, renenber that the majority of this group is
al cohol dependent. It is essential that wunderlying alcohol problens be
recognized and treated along wth traffic safety violations. Revi ew
pre-sentencing screening results to determne the role alcohol plays in the
driver’'s behavior. |[If your comunity has not yet introduced nandatory
al cohol -screening and treatnent requirements, lead the effort to incorporate
theminto the judicial process.

Medi a nmessages should stress transportation alternatives as well as persona
responsibility.

Enpl oyers can also help deliver anti -DW nessages to this age group through
wor kpl ace traffic safety and enpl oyee assi stance

prograns.
Everyone can encourage their legislators to pass tougher |[|aws, including
adm nistrative |icense revocation, .08 (BAC), zero tolerance for youth,

license plate confiscation, vehicle inmpoundnent, stiffer penalties for repeat
of fenders, etc.

Don’'t forget the power of peer pressure. Wves, spouses, and friends may be
able to dissuade this group fromdriving inpaired.

For nore information on Young Adult Drinking Drivers, call the National
Conmi ssi on Agai nst Drunk Driving at

202-452-6004.
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Zero Tol erance For Youth
Fact Sheet
What is Zero Tol er ance?

It is illegal in every state for persons under the age of 21 to purchase and
publicly possess al coholic beverages. |In support of these laws, it should be
illegal for persons under 21 who have been drinking to drive. A zero
tol erance | aw makes it illegal per se (in and of itself) for persons under the
age of 21 to drive with any neasurable alcohol in their blood. In a radio
address to the nation on June 10, 1995, President Cinton stressed the
i nportance of states passing zero tol erance | aws.

As of July 1995, 33 states and the District of Colunbia had established | ower
BACs (Bl ood Al cohol Concentration) for youthful drivers. Twenty -si x states
and the District of Colunbia had established BACs of .00, .01, or .02 BAC for
drivers under 21.

To be effective, a zero tolerance | aw should allow a police officer to require
a breath test froma driver under the age of 21 if the officer has probable
cause to believe that the driver has been drinking. |If the driver refuses the
test or the test reveals an alcohol level, then the driver should be subject

to sanctions, including loss of his or her driver’s |icense.

Wiy are Zero Tol erance Laws Needed?

A total of 2,364 youths, aged 15-20, died in alcohol -related crashes in 1993.
The relative risk of a fatal crash for drivers under 21 is greater at |ow
al cohol levels than it is for older drivers. Studies also show that zero

tolerance laws leading to the loss of a driver’s license can reduce total
al cohol -related fatalities. A recent study of 12 states with lower limts for
youth showed a 16 percent reduction in alcohol -related fatal crashes anong

drivers under age 21. |If all states adopted zero tolerance |laws for drivers
ages 15-20, at least 375 al cohol -related fatal crashes would be prevented each
year . Zero tolerance laws also conplenent existing state |aws prohibiting

al cohol -sal es and service to youth.

What Can You Do?

Becone famliar with the law in your state. As of July 1995, 26 states and
the District of Colunbia have .02 or lower BAC limts for drivers under the
age of 21: Arizona (.00), Arkansas (.02), California (.01), Connecticut
(.02), Delaware (.02), ldaho (.02), Illinois (.00), lowa (.02), Miine (.00),
Maryl and (.02), Massachusetts (.02), Mchigan (.02), Mnnesota (.00), Mbontana
(.02), Nebraska (.02), New Hanpshire (.02), New Jersey (.01), New Mexico
(.02), Chio (.02), Oegon (.00), Rhode Island (.02), Tennessee (.02), Uah
(.00), Virginia (.02), Washington (.02),Wst Virginia (.02), and the District
of Columbia (.02). Seven states (Ceorgia, Louisiana, Mssissippi, North
Carolina, Texas, Vernont, and Wsconsin) have lower BAC linmts for youth, but
they are either not zero tolerance limts or they apply to drivers under the
age of 18 only.

Fi nd Qut About “Use-Lose” Laws as Wl |

The use-lose statutes make it illegal for anyone under the age of 21 to
purchase, possess, transport, or consume alcohol. A youth with a detectable
amount of alcohol in his or her body is in violation of the |aw and | oses her

or his driver’s license, usually for 6 nonths to up to one year. For yout hs
not yet licensed to drive, a use-lose law typically delays issuance of a

driver’'s license for a specified period (usually 6 nmonths to a year).
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Let decision nmkers in your community and your state know about these
| egislative strategies to discourage use of al cohol by those under 21 and to
prevent inpaired driving anong this group. Help state and | ocal governnents,
juvenile court judges, youth groups and other organizations support state
legislation to lower the BAC standard. Help form a coalition of these
interests if no one has yet done so in your area.

Wrk with state highway safety and public health agencies on a canpaign to
pronote zero tol erance | aws.

Conmuni cate your support of zero tolerance laws to your Governor and state
| egi sl ature. Remind them of the costs of inmpaired driving, the health and
safety benefits of |ower BAC | aws, and the fact that prevention works.

Encourage police to pronote and enforce zero tolerance laws for youth. Police

officers are likely to enphasize their community’s priorities; let them know
that the comunity supports |laws to prevent underage drinking and driving and
that you encourage enforcenment of these |aws.

For nore information on zero tol erance for youth, call:
Mot hers Agai nst Drunk Driving (MADD) at 214-744- NADD
Renove Intoxicated Drivers (RID) at 518-372-0034
Students Agai nst Driving Drunk (SADD) at 508-481-3568
Nati onal Hi ghway Traffic Safety Adm nistration (NHTSA) at 202-366-9588
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The National 3D Prevention Month Coalition

Founded in 1991, the National 3D Prevention Mnth Coalition
nati onw de public-private coalition devoted to preventing
driving crashes. As of My 1995 Coalition nenbers

foll ow ng organi zati ons:

Advocates for H ghway and Auto Safety

Anerican Aut onpbil e Associ ation

Anerican Autonpbil e Manufacturers Association
Anerican | nsurance Association

Bal timore County (MD) O fice of Substance Abuse
Boost Al cohol Consciousness Concerning the Health of University Students
Bronrott Conmuni cations

Center for Substance Abuse Prevention

Citizens for Reliable and Safe H ghways
Conmrerci al Vehicle Safety Alliance

Deen & Bl ack Public Relations

Energency Nurses CARE (Cancel Al cohol -Rel ated Emergenci es)
Ent ertai nnent | ndustry Council

Federal Hi ghway Administration

General Mdtors Corporation

Gover nnent Enpl oyees | nsurance Conpany

I nternational Association of Chiefs of Police
Manocheri an Foundati on

Metro Net wor ks

M tsubi shi Mtor Sales of America, I|nc.

Mot hers Agai nst Drunk Driving

Nat i onal Associ ation of Conveni ence Stores

Nati onal Association of Governor’s H ghway Safety Representatives
Nat i onal Conmmi ssi on Agai nst Drunk Driving

National Council of La Raza

Nati onal H ghway Traffic Safety Adm nistration

Nati onal Safety Counci l

Nati onal Sheriffs’ Associ ation

Nati onal Transportation Safety Board

Net wor k of Enployers for Traffic Safety

Ni ssan North Anerica

Ofice of Secretary of State, Illinois

O fice of the Surgeon CGeneral of the United States

R Adanms Cawl ey Shock Trauma Center

Recording Artists Against Drunk Driving

Rermove | ntoxicated Drivers

State and Territorial Injury Prevention Directors Association
St udent s Agai nst Driving Drunk

USAA

U S. Arny Drug and Al cohol Operations Agency

U.S. Indian Health Service

U S. Marine Corps Mdotor Vehicle and Traffic Safety Division
Washi ngt on Regi onal Al cohol Program

Xerox Corporation

For general or nenbership information about the National 3D Prevention Mnth Coalition,

cont act :

Nati onal 3D Prevention Month Coalition
1900 L Street, NW Suite 705

Washi ngton, DC 20036

202/ 452- 6004 or 202/ 452-6005

FAX: 202/223-7012

is a
i mpai red

t he

pl ease
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NHTSA Regi onal
REG ON

O fices

(CT, ME, MA, NH R, VT)

Regi onal Adm ni strator, NHTSA
Vol pe National Transportation
Systens Center

Kendal | Square

Code 903

Canbridge, MA 02142

Phone: (617) 494-3427

Fax: (617) 494-3646

REG ON ||

(NY, NJ, PR, W)

Regi onal Adm ni strator, NHTSA
222 Mamar oneck Avenue

Suite 204

VWhite Plains, NY 10605
Phone: (914) 682-6162

Fax: (914) 682-6239

REG ON 11

(DE, DC, NMD, PA, VA W)
Regi onal Adm ni strator, NHTSA
BW Commer ce Park

7526 Connel ley Drive

Suite L

Hanover, MD 21076-1699
Phone: (410) 768-7111

Fax: (410) 768-7118

REG ON | V

(AL, FL, GA, KY, M5, NC, SC, TN
Regi onal Adm nistrator, NHTSA
1720 Peachtree Road, NwW

Suite 1048

Atlanta, GA 30309-2439

Phone: (404) 347-4537

Fax: (404) 347-0097

REG ON V

(IL, IN, M, MN, OH W)

Regi onal Admi ni strator, NHTSA
19900 CGovernors Drive

Suite 201

Oynmpia Fields, IL 60461
Phone: (708) 503-8822

Fax: (708) 503-8991

REG ON VI

(AR, LA, NM OK, | NDI AN NATI ONS)
Regi onal Adm ni strator, NHTSA
819 Tayl or Street

Room 8A38

Fort Worth, TX 76102-6177
Phone: (817) 334-3653

Fax: (817) 334-8339

REG ON VI |

(1A, KS, MO, NE)

Regi onal Adm ni strator, NHTSA
6301 Rockhill Road

Room 100

Kansas City, MO 64131

Phone: (816) 822-7233

Fax: (816) 822-2069

REG ON VI | |
(CO, MI, ND, SD, UT,
Regi onal Adm ni strator, NHTSA
555 Zang Street
4t h Fl oor
Lakewood, CO 80228
Phone: (303) 969-6917
Fax: (303) 969-6294

(AZ, CA, H, NV, AVERI CAN
N. MAF

Regi onal Adnminis

201 N

San Francis
Phone: (
Fax: (

(AK

Regi onal Adnminis
3140 Jackson Fed
915

Seat t

Phone: (

Fax: (
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ALABANVA

State Hi ghway Safety Ofices

Governor’s Hi ghway

Saf ety Representative

Dept. of Economic & Community Affairs
P. 0. Box 5690

401 Adans Avenue

Mont gormery, AL 36103-5690

Phone: (205) 242-8672

ALASKA

Governor’s Hi ghway

Saf ety Representative

H ghway Safety Pl anni ng Agency
P.O Box 111200

450 Whittier Street

Juneau, AK 99811

Phone: (907) 465-4374

AVERI CAN SAMOA

Governor’s Hi ghway

Saf ety Representative
Dept. of Public Safety
Ameri can Sanpa Gover nnent
P. 0. Box 1086

Pago Pago, AS 96799
Phone: 011 (684) 633-1111

ARl ZONA
Adm ni strator

Governor’s O fice of H ghway Safety
3010 North Second Street, Suite 105
Phoeni x, AZ 85012

Phone: (602) 255-3216

ARKANSAS
Coordinator, Traffic Safety
Section State Hi ghway &Transportation Dept.
P. O Box 2261
11300 Basel i ne Road
Little Rock, AR 72209-2261
Phone: (501) 569-2648

CALI FORNI A

Governor’s Hi ghway

Saf ety Representative

Ofice of Traffic Safety Business, Transportation &Housi ng Agency
7000 Franklin Boul evard

Suite 440

Sacramento, CA 95823

Phone: (916) 445-0527

COLCORADO

Governor’s Hi ghway

Saf ety Representative

O fice of Transportation Safety
Dept. of Transportation

4201 East Arkansas Avenue
Denver, CO 80222

Phone: (303) 757-9440

CONNECTI CUT

Governor’s Hi ghway

Saf ety Representative

Dept. of Transportation

Di vision of H ghway Safety
P.O Box 317546

2800 Berlin Turnpike

Newi ngt on, CT 06131-7546

DELAVWARE

Governor’s Hi ghway
Saf ety Representative
Dept. of Public Safety

GEORG A

P.O Box 818
DE 19903- 0818
(302) 739-4321

DI STRI CT OF COLUMBI A

Governor’s Hi ghway

Saf ety Representative

Dept. of Public Wrks
Transportation Safety Branch
Frank D. Reeves Center

2000 14th Street, NW

Dover,
Phone:

6t h Fl oor

Washi ngton, DC 20009
Phone: (202) 939-8000
FLORI DA

Governor’s Hi ghway

Saf ety Representative
Dept. of Transportation
605 Suwanne Street

Ms 57

FL 32399-0450
(904) 922-5820

Tal | ahassee,
Phone:
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MARYLAND Topeka, KS 66603

Phone: (913) 296-3756

KENTUCKY

Governor’s Hi ghway

Saf ety Representative
State Police Headquarters
919 Versailles Road
Frankfort, KY 40601-9980
Phone: (502) 695-6300

LOU SI ANA

Governor’s Hi ghway

Saf ety Representative

H ghway Safety Commi ssion
P. O Box 66336

Bat on Rouge, LA 70896
Phone: (504) 925-6991
MAI NE

Governor’s Hi ghway

Saf ety Representative
Bureau of Hi ghway Safety
State House Station No. 42
Augusta, ME 04333

Phone: (207) 624-8756

Dept .

Governor’s Hi ghway

Saf ety Representative

State Hi ghway Administration
707 North Calvert Street
Bal ti nore, MD 21203-0717
Phone: (410) 333-1111

MASSACHUSETTS

Governor’s Hi ghway
Saf ety Representative

Governor’s Hi ghway Safety Bureau_,

100 | Canbridge Street

Room 2104

Boston, MA 02202
Phone: (617) 727-5073
M CHI GAN

Governor’s Hi ghway

Saf ety Representative
Ofice of H ghway Safety

Pl anni ng

Knapps Center

300 Sout h Washi ngton Square
Suite 300

Lansing, M 48913

Phone: (517) 334-5210

M NNESOTA

Di rector

Ofice of Traffic Safety
444 Cedar Street

Suite 100-B
Town Square
M\ 55101-2156
(612) 296-3804

M SSI SSI PPI

Governor’s Hi ghway

Saf ety Representative
P. O Box 23039

401 North West Street
8t h Fl oor

MS 39225-3039
(601) 359-7880

M SSOURI

Governor’s Hi ghway

Saf ety Representative

Di vi si on of Hi ghway Safety
1719 Sout hridge Drive

St. Paul,
Phone:

Jackson,
Phone:

Jefferson City, MO 65110
Phone: (314) 751-7643
MONTANA

Governor’s Hi ghway

Saf ety Representative

H ghway Traffic Safety D vision
State Capitol

1310 East Lockey

Hel ena, MI 59620

Phone: (406) 444-3412

NEBRASKA

Adm ni strator

O fice of H ghway Safety
P. 0. Box 94612

301 Centennial Mll South
Li ncoln, NE 68509

Phone: (402) 471-2515

NEVADA
H ghway Safety Coordi nator
Ofice of Traffic Safety

of Mdtor Vehicles & Public Safety

555 Wight Wy
Carson City, NV 89711-0099
Phone: (702) 687-5720
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OREGON TENNESSEE

Governor’s Hi ghway
Saf ety Representative
Traffic Safety Section

555 13th Street, NE, 4th Flooda
NEW YORK Salem OR 97310
Executive Director Phone: (503) 986-4187
Governor’s Traffic
Safety Conmittee PENNSY!_VANI A
Enpire State Plaza Governor’s Hi ghway
Swan Street Buil di ng Saf ety Representative

Al bany, NY 12 Commonweal th of Pennsyl vani a
Phone: (518) 474- 3]_@%0 Transportation & Safety Building
Harrisburg, PA 17120

NORTH CAROLI NA Phone: (717) 787-6815

Governor’s Hi ghway
Saf ety Representative PUERTO RI CO

Executive Director
215 East Lane Street Traffic Safety Commission
Ral ei h, NC 27601 Box 41289
Phone: (919) 733-3083 Mnillas Station
NORTH DAKOTA Santurce, PR 00940
o Phone: (809) 723-3590

Governor’s Hi ghway
Saf ety Representative RHODE | SLAND
Dept. of Transportation Coor di nat or

608 East Boul evard Avenu
: %Eovernor s Office of Hi ghway Safety
Bi smarck, ND 58505-070 345 Harris Avenue

Phone: (701) 328-2581 Provi dence, R 02909

COMNONVEALTH OF THE NORTHERN MARI ANA | SLANDS Phone: (401) 277-3024
, ) SOUTH CARCLI NA
Governor’s Hi ghway , )

Saf ety Representati ve Gover nor’s Hi ghway

Dept. of Public Safety Safety Representative

Commonweal th of the Dept. of Public Safety

Northern Mariana |slands 5410 Broad R ver Road

P.O Box 791 Col unbi a, SC 29210

Civic Center; Susupe Village Phone: (803) 896-7839
Sai pan, MP 96950

Phone: 011 (670) 234-8536 SQUTH PAKOTA

Governor’s Hi ghway

CH O Saf ety Representative

Deputy Director Dept. of Commerce and Regul ation

Dept. of Public Safety State Capitol Building

P. 0. Box 7167 910 East Sioux

240 Par sons Avenue Pierre, SD § 5&1

Col unbus, OH 43266-0563 Phone: (605) 773~ 31 8?_
Phone: (614) 466-3250
OKLAHOVA

Coor di nat or

H ghway Safety Ofice

3223 North Lincoln Boul evard
Gkl ahona City, OK 73105
Phone: (405) 521-3314

Charl eston, W 25301
Phone: (304) 558-8814

W SCONSI N

Governor’s Hi ghway

Saf ety Representative

Dept. of Transportation

P.O Box 7910

Hill Farns State Office Building

WASHI NGTON 4802 Sheboygan Avenue
Governor’s Hi ghway ) Suite 120B
Saf ety Representative Madi son, W 52707-7910
Traffic Safety Commission Phone: (608) 266-1113
1000 South Cherry Street, Ms/ PD-11

Oynpia, WA 98504 ’ WOM NG
Phone: (206) 753-6197 Governor’s Hi ghway
Saf ety Representative
WEST VIRG NI A H ghway Safety Pr ogram DOT
Governor’s Hi ghway P. O Box 1708

Saf ety Representative 5300 B shop Bl vd.
Crimnal Justice and H ghway Safety Office Cheyenne, W 82002-9019
1204 Kanawha Boul evard, East Phone: (307) 777-4450
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Nati onal G oups And Organi zations
Involved Wth Inpaired Driving And Safety Belt |ssues

AAA Foundation for Traffic American Trauma Society 2 International Association of
Safety 3 Directors of SQLEBNPmstIOGenmmIt Par kway
1440 New York Avenuest BMards and Trai ni ng Suite 512
Suite 201 Upper Marlboro, MD 20772
Washi ngton, DC 20005 301-420- 4189

202- 638- 5944
Center for Substance Abuse Prevention (SAVHSA/ CSAP) *

Advocates for Hi ghway and Auto Safety ° Rockwal IVot her s
777 N. Capitol Street, NE 5600 Fi shers Lane, Suite 800 5

Suite 410 Rockville, MD 20857

Washi ngton, DC 20005 301-443- 9936

202-408-1711

er f Subst ance Abuse Pre ion’s National C earinghouse for Al cohol a
Alliance %%a' Ast' Thtoxi cated MDLOT|sts \(%% M E Nat i onal Associ at PonOof BGov2B45r s’
1870 Hi Q%LintseRggg Rockville, MD 20747-2345
1- 800- 729- 6686
Schaunburg, IL 60173

708-697-2246 | gren's saf ety Network (CSN) 2

Alliance of American Insurers (AAl) 2000 15th Sts[ffte’ 7'8“{\/
1501 Vodti el d Road ANet hgnah, AGAOCEBPOPN Of
Schaumburg, IL 60173 703-524-7802

Ener gency Nurses Cance7I08AI3c::30 q54|%el ated Energencies (ENC. ARE) 3

Anerican Association of Mtor Vehicle Adninistrators (AAWA) ° ; 770 Grafton Street
4200 W1 son Boul evard Nat i onal éﬁse%abrgggwgsgbggggN co
Sui t e 1100 h h

Arli ng}on 3
r e titute for nghvxay Safety (I1HS)
oY ?’Q% 4é6§ 005 N. G ebe Road
: . . 3 )
Anerican Autonobile Associ&t)(l)on (AlérAi)ve Nat i HQ@bn,ASWlC' QQQQM of
Heat hrow, FL 32746-5063 703-247- 1500
(Contact the central office of ¥n¥erna‘f| onal A%ISL(J)@ ation of Chiefs of Police (l1ACP) 3
2 515 North Washi ngton Street
Anerican Coalition for Traffic lsi\flgth,)rtl rr:CGI <(ebAeCTI§2)ad Alexandria, VA ~22314-2357
Suite 1020 703-836- 6767

Arlington, VA 22201
703-243-7501

Nati onal Coalition of Hi spanic Health and

Nat i onal Con

Nat i onal Council on Al coholi

Nat i onal F

Nat i onal Hi ghway
Traffic Safety Pr
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L\lati onal Sheriffs’

Nati onal Preventi on Network (NPN)
c/ 0 NASADAD *
444 N. Capitol Street, NW

Suite 642

Washi ngton, DC 20001

202- 783- 6868
National Safety Belt Coalition ?
1019 19th Street
Suite 401

Washi ngton, DC 20036
202- 296- 6263

National Safety Council (NSC) 3
1121 Spring Lake Drive

Itasca, IL 60143-3201
708-285-1121

Associ ation

1450 Duke Street
Al exandria, VA 22314-3490
703- 836- 7827

National Troopers Coalition 3
27373 Mbsbaugh Road

Arcadia, IN 46030

317-636- 0929

Net work of Enployers for Traffic Safety (NETS) 3
1900 L Street, NW

Suite 705

Washi ngton, DC 20036

202- 452- 6005

Renpve Intoxicated Drivers (RID) USA Inc. !

P. O Box 520

Schenect ady, Ny 12301
518-393- 4357

Students Against Driving Drunk (SADD) *
P. O Box 800

Mar | boro, MA 01752

508-481- 3568

U S. Indian Health Service 2
12300 Twi nbr ook Par kway
Suite 610

Rockville, MD 20852

301- 443- 1054

1 Information available on inpaired driving.

2 Information available on safety belts.

3 Information available on inpaired driving, safety belts or speed.
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